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V(A). Planned Program (Summary)

1. Name of the Planned Program
Program # 6

Family Economics

Reporting on this Program

V(B). Program Knowledge Area(s)

1. Program Knowledge Areas and Percentage

KA
Code

Knowledge Area %1862
Extension

%1890
Extension

%1862
Research

%1890
Research

0%801 Individual and Family Resource
Management 100%

Total 0%100%

V(C). Planned Program (Inputs)
1. Actual amount of FTE/SYs expended this Program

1862 1862

Extension

1890

Research

1890

Plan 3.0 0.00.00.0

Year: 2013

0.0 0.0 0.03.0Actual Paid Professional
Actual Volunteer 0.0 0.0 0.0 0.0

2. Actual dollars expended in this Program (includes Carryover Funds from previous years)

ResearchExtension

Smith-Lever 3b & 3c 1890 Extension Hatch Evans-Allen

1890 Matching

1890 All Other

1862 Matching

1862 All Other

1890 Matching

1890 All Other

1862 Matching

1862 All Other

56083

56083

108563 0

0

0 0 0

0 0

0 0

V(D). Planned Program (Activity)
1.  Brief description of the Activity
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        The Family Economics team created and delivered dozens of presentations for a variety of
participants.  Primary emphasis on Personal Credit was delivered through 25 lessons and workshops.
Affordable Health Care was the subject of six workshops, and identity theft lessons were delivered 10
times.  Lessons for seniors included 20 sessions about retirement, including Medicare and senior scams,
while pre-retirement audiences attended workshops on retirement planning, inheritance, and estate
planning. 
        
        Youth financial management included 69 events teaching Welcome to the Real World to teens, 16
sessions of Credit Card Millionaire.  Fifteen sessions of Money on the Bookshelf and Bank on It were
delivered to elementary-age youth.  Extension faculty continued to promote the High School Financial
Planning Program and certified 54 high school teachers at three locations in 2014, including 18 who took
the class for university credit. 
        
        Indirect methods to reach learners included newsletter and public media articles and interviews, video
spots, and a website.

2.  Brief description of the target audience

         Basic Financial Management: Young adults and those who are new to financial management
(widows, divorcees, immigrants, etc.) and individuals who need to improve their financial management
practices will use family economics publications, web sites and participate in classes/workshops.
Professionals who work with low-income audiences and those with financial challenges will be trained
and/or provided with family economics publications and curriculum.
         
Financial Security in Later Life: Adults will utilize publications, web sites, and educational programs
covering retirement planning, investing, government programs benefitting senior citizens, long term care
and legal education. Mid-life and older adults who are caretakers of elderly relatives and friends will use
publications, the website and/or attend classes. Profesionals who serve elderly clients will use
publications, curriculum materials, website and/or training provided by extension.
         
Youth Financial Literacy: Teachers, youth group leaders, parents and youth will utilize web sites,
publications and educational programs. Teachers and youth group leaders will purchase extension
curriculum for youth.

3.  How was eXtension used?

        eXtension was not used in this program

V(E). Planned Program (Outputs)

1.  Standard output measures

Direct Contacts
Youth

Direct Contacts
Adults

Indirect Contacts
Adults

Indirect Contacts
Youth2013

2494 75955 3154 4775Actual

2.  Number of Patent Applications Submitted (Standard Research Output)
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2013
0

Patent Applications Submitted

Actual:
Year:

Patents listed

3.  Publications (Standard General Output Measure)

Number of Peer Reviewed Publications

Extension Research Total2013

1 3 4Actual

V(F). State Defined Outputs

Output Target

Output #1

● Newsletter articles published; print or electronic.

Output Measure

Year Actual
2013 31

Output #2

● Popular Press articles.

Output Measure

Year Actual
2013 6

Output #3

● Professional or paraprofessional trainings.

Output Measure

Year Actual
2013 34

Output #4

● Classes, seminars, and workshops.

Output Measure

Year Actual
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2013 171
Output #5

● Websites developed or updated.

Output Measure

Year Actual
2013 2

Output #6

● Lesson/curriculums developed and published.

Output Measure

Year Actual
2013 0
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V(G). State Defined Outcomes

V. State Defined Outcomes Table of Content

O. No. OUTCOME NAME

O: Participants increase awareness of effective financial management practices.I: Number of
participants reporting awareness on end-of-class evaluations.1

O: Participants gain new personal finance knowledge.I: Knowledge gain reported on end-of-
program evaluations.2

O: Participants adopt recommended financial practices.I: Participant responses on end-of-
program and follow-up evaluations.3

O: Extension Family economics information is accessible to new audiences through
Extension websites, social media, and use of technology.I: Number of website sessions and
pages visited; number of social media followers, number of participants in Adobe Connect,
chat, or other trainings offered via technology.

4
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1.  Outcome Measures

O: Participants increase awareness of effective financial management practices.I: Number of
participants reporting awareness on end-of-class evaluations.

Outcome #1

2.  Associated Institution Types

● 1862 Extension

3a.  Outcome Type:

Change in Knowledge Outcome Measure

3b.  Quantitative Outcome

Year Actual

2013 751

3c.  Qualitative Outcome or Impact Statement

Issue (Who cares and Why)
Prison systems are overflowing with increasing numbers. The average cost per inmate/state was
$62.05/day in 2001. The number of incarcerated U.S. inmates in 2011 was 6.98 million.
Taxpayers are paying $433,109,000/day to house, feed, provide medical care, and clothe these
inmates. This does not reflect the cost of loss to the victim and damage caused from the crimes
committed. Upon release, former inmates will re-enter communities with prison records and the
same misconceptions they had before.

What has been done
Invited back to North Idaho Correctional Institution, Extension presented the That's Life simulation
to inmates five more times during 2013 with the aid of UI and LCSC student volunteers. Not only
do these simulations provide a life-changing, paradigm shattering experience for the inmates; it
provides the same for the student volunteers. Idaho is the only state that is bringing this type of
financial education into the prison system with this number of volunteers.

Results
Inmates receive simulation pre-/post-surveys and a reflection activity three weeks after. When
asked about prior education, 7% said they had some college experience; after the simulation,
43% planned on continuing their education and 46% planned to complete GEDs or certificate
programs. When asked how they currently managed unexpected expenses, 40% set aside
money, 40% borrowed from friends or credit, and 25% hadn't thought about it or didn't care. After
the event, 87% intended to set aside money for emergencies, 10% would borrow from friends or
credit, and 6% would ignore the expenses. 91% believed they should save more than $500 a year
up from 80% at the beginning. Several inmates asked to redo the simulation to "do better for the
'family'" and asked for more children in the game so they could include their real-life children. In
addition, students return to help and write glowing papers about the experience. Its popularity has
led to a 1 credit course at UI.
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4. Associated Knowledge Areas

KA Code Knowledge Area
801 Individual and Family Resource Management

1.  Outcome Measures

O: Participants gain new personal finance knowledge.I: Knowledge gain reported on end-of-
program evaluations.

Outcome #2

2.  Associated Institution Types

● 1862 Extension

3a.  Outcome Type:

Change in Knowledge Outcome Measure

3b.  Quantitative Outcome

Year Actual

2013 2089

3c.  Qualitative Outcome or Impact Statement

Issue (Who cares and Why)
A UW-Madison study states 'while 89 percent of K-12 teachers agree that students should take a
financial education course for high school graduation, relatively few teachers believe they are
adequately prepared to teach personal finance topics.' (2006) With stiff learning standards in
schools, often financial literacy has to be put aside or, at best, taught in minimal segments in
unrelated subjects by teachers who feel unprepared to teach it. Students miss much needed
financial instruction.

What has been done
University of Idaho Extension was asked to hold two special That's Life financial simulations for
students, parents and teachers at the Odyssey Camp at UI. These students ranged from 9-13
years old and represented exceptional learners from the Tri-State area. The That's Life simulation
is an "event" that consists of volunteer vendors and role playing where the students live within a
budget, explore a random career and take care of a make-believe family.

Results
Students were given a pre- and post-evaluation where they were asked about education, career
choices and saving behaviors. Prior to the simulation, 59% thought they could have saved $500
or more; after 77% thought they should save more. This particular group of students saw the
value of education before and after the simulation. The qualitative comments are the best part of
the impact. These students were very creative and came up with cartels within the simulation, "felt
like a real person," expressed that it was "realistic and fun to keep my costs balanced and under
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control," and "enjoyed seeing the effect of all the choices we made." Parents were also asked to
fill in as volunteers and learned more about their children?s financial prowess. As always,
learners observed the costs associated with decisions and choices like transportation, childcare
and taxes.

4. Associated Knowledge Areas

KA Code Knowledge Area
801 Individual and Family Resource Management

1.  Outcome Measures

O: Participants adopt recommended financial practices.I: Participant responses on end-of-program
and follow-up evaluations.

Outcome #3

2.  Associated Institution Types

● 1862 Extension

3a.  Outcome Type:

Change in Action Outcome Measure

3b.  Quantitative Outcome

Year Actual

2013 1203

3c.  Qualitative Outcome or Impact Statement

Issue (Who cares and Why)
In 2011, Idaho experienced 8.2% unemployment and 19.3% underemployment. Non-competitive
wages, increasing expenses and fewer jobs continue to reflect the need for personal financial
education more than ever. As our residents flounder so do our communities and businesses that
support them. Many of our stakeholders struggle with lack of financial education and the tools
needed to utilize the resources they already possess.

What has been done
Fight back financial topics including Credit scores, senior scams, and ID theft were delivered in
several series of workshops in central and eastern Idaho in 2013.

Results
904 participants were taught basic financial management skills.  Evaluations indicate a strong
increase in knowledge and abilities among participants in the covered areas.

4. Associated Knowledge Areas

KA Code Knowledge Area
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801 Individual and Family Resource Management

1.  Outcome Measures

O: Extension Family economics information is accessible to new audiences through Extension
websites, social media, and use of technology.I: Number of website sessions and pages visited;
number of social media followers, number of participants in Adobe Connect, chat, or other trainings
offered via technology.

Outcome #4

2.  Associated Institution Types

● 1862 Extension

3a.  Outcome Type:

Change in Condition Outcome Measure

3b.  Quantitative Outcome

Year Actual

2013 5101

3c.  Qualitative Outcome or Impact Statement

Issue (Who cares and Why)
Idaho's Two Cent Tips website, YouTube page, Facebook page, and online tutorials provide
useful education for individuals and families, but many who would benefit are unable to attend
classes and workshops to receive traditional training. New technologies reach diverse audiences,
including the homebound and those inclined to internet use, particularly young audiences.

What has been done
A web page hosts new all electronic education materials and is linked to Twitter, Facebook, and
YouTube accounts.

Results
A growing number of followers gain useful financial information in a timely, convenient way.

4. Associated Knowledge Areas

KA Code Knowledge Area
801 Individual and Family Resource Management
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V(H). Planned Program (External Factors)

External factors which affected outcomes
● Economy

● Appropriations changes

● Public Policy changes

● Government Regulations

● Populations changes (immigration, new cultural groupings, etc.)

Brief Explanation

{No Data Entered}

V(I). Planned Program (Evaluation Studies)

Evaluation Results

        The credit score education program was evaluated through post-program surveys of the
participants.  The percentages of respondents who answered positively to survey questions are
described below.
        
        Credit Score Adults
        I (plan to) teach others how to build a good credit score: 45%
        I (plan to) take action to improve my credit score: 48%
        I (plan to) regularly obtain my free credit report at annualcreditreport.com: 53%
        I am confident in my ability to increase my credit score: 41%
        I know how to build a good credit score: 38%
        
        Credit Score Youth
        I (plan to) teach others how to build a good credit score: 58%
        I (plan to) take action to improve my credit score: 50%
        I (plan to) regularly obtain my free credit report at annualcreditreport.com: 50%
        I am confident in my ability to increase my credit score: 48%
        I know how to build a good credit score: 34%

Key Items of Evaluation
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