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V(A). Planned Program (Summary)

1. Name of the Planned Program
Program # 4

Human & Family Development

V(B). Program Knowledge Area(s)

1. Program Knowledge Areas and Percentage

KA
Code

Knowledge Area %1862
Extension

%1890
Extension

%1862
Research

%1890
Research

702 Requirements and Function of Nutrients
and Other Food Components 5%

703 Nutrition Education and Behavior 5%

802 Human Development and Family Well-
Being 65%

803
Sociological and Technological Change
Affecting Individuals, Families, and
Communities

15%

806 Youth Development 10%
Total 100%

V(C). Planned Program (Inputs)
1. Actual amount of professional FTE/SYs expended this Program

1862 1862

Extension

1890

Research

1890

Plan 14.0 0.00.00.0

Year: 2010

0.0 0.0 0.012.3Actual

2. Actual dollars expended in this Program (includes Carryover Funds from previous years)

ResearchExtension

Smith-Lever 3b & 3c 1890 Extension Hatch Evans-Allen

1890 Matching

1890 All Other

1862 Matching

1862 All Other

1890 Matching

1890 All Other

1862 Matching

1862 All Other

342318

342318

467664 0

0

0 0 0

0 0

0 0
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V(D). Planned Program (Activity)
1.  Brief description of the Activity

        Human & Family Development programming primarily focuses on the interrelated areas of children,
youth and families at risk, positive youth development, parenting education, literacy and child care provider
training.   A variety of activities are undertaken in this program including capacity building for youth, adults
(including seniors), families and other youth and family professionals through education classes and
workshops, newsletters, and publications including curriculum.  Some curriculum and materials are web
based as well.  Some of the programming is also linked to eXtension COPs as well.   
        
        
2.  Brief description of the target audience

         
         Target audiences include:
         
         •  Child care providers & other youth/family professionals
         
         •  Parents/families
         
         •  At Risk Youth & Families including Military families (Regular, Reserves and National Guard) and
seniors

V(E). Planned Program (Outputs)

1.  Standard output measures

Direct Contacts
Youth

Direct Contacts
Adults

Indirect Contacts
Adults

Indirect Contacts
Youth

Plan

2010

18010 0 21055 0

20000 0 22000 0

Actual

0
2010

0

2.  Number of Patent Applications Submitted (Standard Research Output)
Patent Applications Submitted

Plan:
Actual:

Year:

Patents listed

15 0Plan

3.  Publications (Standard General Output Measure)

Number of Peer Reviewed Publications

Extension Research Total2010
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11 0 0Actual

V(F). State Defined Outputs

Output Target

Output #1

● Number of youth and parents graduated from the entry level juvenile offenders program
(MAGIC).

Output Measure

Year Target Actual
2010 100 432

Output #2

● Number of adults and youth reached in the Family Storyteller literacy program.

Output Measure

Year Target Actual
2010 2500 1522

Output #3

● Number of youth reached through traditional 4-H Club membership.

Output Measure

Year Target Actual
2010 6000 5972

Output #4

● Number of youth reached through 4-H youth development programs through non-4-H Club
membership (ES 237).

Output Measure

Year Target Actual
2010 37000 62229
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V(G). State Defined Outcomes

V. State Defined Outcomes Table of Content

O. No. OUTCOME NAME

Number of child care providers and family/youth professionals learning new knowledge or
skills.1

Number of youth and adults improving literacy skills.2

Significant improvement in school functioning for yhouth participating in juvenile diversion
program (MAGIC).3

Significant improvement in attitudes about substance abuse for youth participating in a
juvenile diversion program (MAGIC).4

80% of participants in a program to transition 18-21 year olds to the world of work will find
employment.5

Juvenile offenders in Project MAGIC develop the positive skills and attitudes designed to
leave the criminal justice system and become productive members of society.6

"Just In Time Parenting" - eXtension Community of Practice to improve the knowledge and
efficacy of parents about children and parenting.7
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1.  Outcome Measures

Number of child care providers and family/youth professionals learning new knowledge or skills.

Outcome #1

2.  Associated Institution Types

● 1862 Extension

3a.  Outcome Type:

Change in Knowledge Outcome Measure

3b.  Quantitative Outcome

Year Quantitative Target Actual

2010 1000 4191

3c.  Qualitative Outcome or Impact Statement

Issue (Who cares and Why)

What has been done

Results

4. Associated Knowledge Areas

KA Code Knowledge Area
702 Requirements and Function of Nutrients and Other Food Components
703 Nutrition Education and Behavior
802 Human Development and Family Well-Being

803 Sociological and Technological Change Affecting Individuals, Families, and
Communities

806 Youth Development

1.  Outcome Measures

Number of youth and adults improving literacy skills.

Outcome #2

Not Reporting on this Outcome Measure

07/25/2011 10Report Date  of5Page



2010 University of Nevada Extension Annual Report of Accomplishments and Results - Human & Family Development

1.  Outcome Measures

Significant improvement in school functioning for yhouth participating in juvenile diversion program
(MAGIC).

Outcome #3

Not Reporting on this Outcome Measure

1.  Outcome Measures

Significant improvement in attitudes about substance abuse for youth participating in a juvenile
diversion program (MAGIC).

Outcome #4

Not Reporting on this Outcome Measure

1.  Outcome Measures

80% of participants in a program to transition 18-21 year olds to the world of work will find
employment.

Outcome #5

2.  Associated Institution Types

● 1862 Extension

3a.  Outcome Type:

Change in Condition Outcome Measure

3b.  Quantitative Outcome

Year Quantitative Target Actual

2010 80 0

3c.  Qualitative Outcome or Impact Statement

Issue (Who cares and Why)
{No Data Entered}

What has been done
{No Data Entered}

Results
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{No Data Entered}

4. Associated Knowledge Areas

KA Code Knowledge Area
703 Nutrition Education and Behavior
802 Human Development and Family Well-Being

803 Sociological and Technological Change Affecting Individuals, Families, and
Communities

806 Youth Development

1.  Outcome Measures

Juvenile offenders in Project MAGIC develop the positive skills and attitudes designed to leave the
criminal justice system and become productive members of society.

Outcome #6

2.  Associated Institution Types

● 1862 Extension

3a.  Outcome Type:

Change in Knowledge Outcome Measure

3b.  Quantitative Outcome

Year Quantitative Target Actual

2010 {No Data Entered} 0

3c.  Qualitative Outcome or Impact Statement

Issue (Who cares and Why)
     Nevada has one of the highest per capita juvenile incarceration rates in the nation. Several
Nevada studies indicate that taxpayers support community based, prevention programming. A
statewide survey of all adjudicated youth in state run juvenile detention facilities found that few
alternatives to detention exist.  Violence and crime among youth continues to be an enormous
problem for families and communities nationwide.

What has been done
     Project MAGIC is designed for entry level juvenile offenders and their families that were
referred through probation. Partners include school administrators, juvenile court judges,
probation department personnel and others concerned about the welfare of young people. The
ultimate goal is to reduce recidivism among juvenile offenders resulting in substantial savings to
taxpayers.  This after school program is generally conducted three times a week over an eight
week period. In 2010, Project MAGIC included 216 youth and their parents at six sites in the
program. Each youth participates in 20 hours of formal instruction, and each parent participates in
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10 hours of instruction.  While in the program, instructors help teens increase their self-esteem,
improve attitudes toward peers and school, and increase communication with parents and other
adults.  While participating in MAGIC, young people ages 12 to 18, learn: positive communication
skills; problem solving; decision making; self-responsibility; conflict resolution; and, goal setting.
Youth also select and conduct a service project designed to benefit their community.

Results
     A total of 216 youth (21% female) participated in the program, though some did not complete
both the pre and post-test. Youth Pre and Post-Test Comparisons revealed many significant
positive changes in participants over the course of the program.
*Youth reported a significant increase in community service or volunteer work (p < .05).
*Participants were significantly more likely to consider self-discipline important to their success (p
< .01).
*Participants also were significantly more likely to report setting goals for themselves (p < .05) and
making future plans for themselves (p < .05).
*Participants were more likely at post-test, to report that they believed that people harm
themselves by binge drinking than at pre-test (p < .05).

     Parent Pre and Post-Test Comparisons:
*Parents reported that youth were significantly more likely to believe that the content they are
learning in school is important (p < .05).
*Data indicated that parents significantly believed their child thought that binge drinking was
significantly more harmful at post-test than at pre-test (p < .01).
*Parents reported a significant increase in youth?s ability to identify causes of stressors, and to
utilize relaxation techniques (p < .05).

4. Associated Knowledge Areas

KA Code Knowledge Area
802 Human Development and Family Well-Being

803 Sociological and Technological Change Affecting Individuals, Families, and
Communities

806 Youth Development

1.  Outcome Measures

"Just In Time Parenting" - eXtension Community of Practice to improve the knowledge and efficacy
of parents about children and parenting.

Outcome #7

2.  Associated Institution Types

● 1862 Extension

3a.  Outcome Type:

Change in Knowledge Outcome Measure
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3b.  Quantitative Outcome

Year Quantitative Target Actual

2010 {No Data Entered} 0

3c.  Qualitative Outcome or Impact Statement

Issue (Who cares and Why)
    The issue is how to provide new parents with information on their child's development and what
to expect as their newborn grows and development.

What has been done
   A Nevada Cooperative Extension Specialist served as co-chair to this COP.  This COP is an
extension of a program concept ("Little Lives") previous implemented in Nevada and other states
utilizing monthly publications to new parents about parenting and child development.

Results
     Data collected in 2009 was analyzed in 2010.  Although a small number of parents had
received all 12 newsletters and responded to the questionnaire in 2009, the results are promising.
Parents reported that JITP helped change their behavior in 11 important areas:  providing
stimulating activities, reacting positively and calmly to behavior issues, feeding safe and healthy
foods, protecting their baby from accidents, finding information and support, and taking care of
themselves so they could be better parents.  They also said that they gained new knowledge in
10 critical areas:  age-appropriate expectations/milestones, positive guidance techniques,
appropriate play activities, behaviors leading to attachment, confidence in parenting skills and in
talking with doctors, information about well-baby checkups and immunizations, and recognizing
when baby is hungry and full ? critical skills in the prevention of childhood obesity.
     An evaluation was made of Google Analytics and a web-based survey. The monthly Google
Analytics for November, 2010 indicated a total of 12, 242 site visits for the month with 76% of
those being new visits, 36,656 page views with an average of 3 per visitor, and a little over 4:00
min spent on the site per visitor. Unfortunately, only a small number of readers have responded to
the web-based survey so far (n=22). Of those responding, 96% said the newsletter has helped
them learn what to expect of their baby, to provide more opportunities for their babies to grow and
learn (100%), to talk and listen more with their babies (100%) and to feel more confident as a
parent (96%).

4. Associated Knowledge Areas

KA Code Knowledge Area
802 Human Development and Family Well-Being

803 Sociological and Technological Change Affecting Individuals, Families, and
Communities

806 Youth Development
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V(H). Planned Program (External Factors)

External factors which affected outcomes
● Economy

● Appropriations changes

● Public Policy changes

● Competing Public priorities

● Other (Grant funding availability)

Brief Explanation

        
        The primary external factors affecting outcomes now and the next 2-5 years are the economy
and appropriations. 
        The economic situation in Nevada is one of the worst in the nation with unemployment
averaging 14.4% in 2010 and the state lost 70,000 residents to out-migration in 2010 for first time in
over 30 years!  Nevada has the highest home foreclosure rate in the nation and 65% of homes are
"under water" at this time. 
        The poor economy has resulted in significant reductions to tax revenues to the state.  Nevada is
about $3 Billion short on a $6 Billion budget.  This situation along with the state's economic situation
has resulted in Cooperative Extension taking a 21% over two years for FY10 and FY11.  For FY12
and FY13 the Governor has proposed a 33% reduction in our state appropriated budget and the
president of the university has proposed increasing the reduction to 72% to make up the reduction in
the universities reduced budget!!!   Earlier cuts have resulted in lost positions and faculty turnover,
and proposed state budget cuts could mean an additional loss of up to 70+ positions as well as a
reduction in grant funds brought in by these positions.   

V(I). Planned Program (Evaluation Studies and Data Collection)

1.  Evaluation Studies Planned

Evaluation Results

{No Data Entered}

Key Items of Evaluation

{No Data Entered}

07/25/2011 10Report Date  of10Page


