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V(A). Planned Program (Summary)

1. Name of the Planned Program
Program # 3

Family Youth and Communities

V(B). Program Knowledge Area(s)

1. Program Knowledge Areas and Percentage

KA
Code

Knowledge Area %1862
Extension

%1890
Extension

%1862
Research

%1890
Research

0%801 Individual and Family Resource
Management 10%

100%802 Human Development and Family Well-
Being 5%

0%803
Sociological and Technological Change
Affecting Individuals, Families, and
Communities

5%

0%806 Youth Development 80%
Total 100%100%

V(C). Planned Program (Inputs)
1. Actual amount of professional FTE/SYs expended this Program

1862 1862

Extension

1890

Research

1890

Plan 17.0 0.02.00.0

Year: 2010

0.0 0.6 0.033.8Actual

2. Actual dollars expended in this Program (includes Carryover Funds from previous years)

ResearchExtension

Smith-Lever 3b & 3c 1890 Extension Hatch Evans-Allen

1890 Matching

1890 All Other

1862 Matching

1862 All Other

1890 Matching

1890 All Other

1862 Matching

1862 All Other

453624

453624

792003 0

0

0 0 0

0 0

36758 0

V(D). Planned Program (Activity)
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1.  Brief description of the Activity

         Extension programs, camps, workshops, 4-H clubs, School-enrichment programs, web-based
educational programs.
2.  Brief description of the target audience

         Youth, schools and families.
         Communities
         Community organizations

V(E). Planned Program (Outputs)

1.  Standard output measures

Direct Contacts
Youth

Direct Contacts
Adults

Indirect Contacts
Adults

Indirect Contacts
Youth

Plan

2010

4200 1890 25000 4800

4000 1500 24000 3500

Actual

0
2010

0

2.  Number of Patent Applications Submitted (Standard Research Output)
Patent Applications Submitted

Plan:
Actual:

Year:

Patents listed

4 1Plan

3.  Publications (Standard General Output Measure)

Number of Peer Reviewed Publications

Extension Research Total2010

4 1 0Actual

V(F). State Defined Outputs

Output Target

Output #1

● Presentations and short courses

Output Measure

Year Target Actual
2010 80 100
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Output #2

● Websites developed

Output Measure

Year Target Actual
2010 1 5

Output #3

● Curricula Developed

Output Measure

Year Target Actual
2010 1 2

Output #4

● Media Contacts

Output Measure

Year Target Actual
2010 25 30

Output #5

● Newsletters and marketing materials

Output Measure

Year Target Actual
2010 15 20

Output #6

● After-school programs

Output Measure

Year Target Actual
2010 5 191

Output #7

● eXtension committee participation

Output Measure

Year Target Actual
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2010 1 1
Output #8

● Books and monographs

Output Measure

Year Target Actual
2010 0 0

Output #9

● Conference abstracts

Output Measure

Year Target Actual
2010 1 0

Output #10

● Workshops and conferences hosted

Output Measure

Year Target Actual
2010 2 80

Output #11

● Fact sheets, bulletins and newsletters

Output Measure

Year Target Actual
2010 10 20
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V(G). State Defined Outcomes

V. State Defined Outcomes Table of Content

O. No. OUTCOME NAME

Participation in community service projects by youth and/or adults participating in program
efforts (% of total defined audience)1

Increased knowledge and skills in one or more of nine 4-H program emphasis areas by
participating youth (% change)2

Increased exploration of career opportunities by participating youth (% change)3

Increased awareness and/or adoption of leadership knowledge and skills by adult volunteers
working with youth (% change)4

Increased endowment of 4-H Centennial account ($)5

Increased awareness of value of 4-H to Connecticut by targeted segment of general public
(% change)6

Increased awareness by non-profit organizations of 4-H value (% increase) as defined by
new and/or enhanced partnerships, grant funding, publicity, referrals7

Improved healthy home environments for children though interagency partnerships.8
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1.  Outcome Measures

Participation in community service projects by youth and/or adults participating in program efforts
(% of total defined audience)

Outcome #1

2.  Associated Institution Types

● 1862 Extension

3a.  Outcome Type:

Change in Action Outcome Measure

3b.  Quantitative Outcome

Year Quantitative Target Actual

2010 15 20

3c.  Qualitative Outcome or Impact Statement

Issue (Who cares and Why)
Citizen participation and the development of social capital are two current community
development concerns/trends, which depend on volunteer efforts in neighborhoods and
communities.  Learning about citizenship through such participation instills in youth a sense of
giving back to the community, and enables them to learn about responsibilities of citizenship.

What has been done
4-H clubs and individual members participate in at least one community service project annually.
In the course of a year, one county 4-H program reported that 1000 hours of volunteer time by
youth were contributed to a variety of community efforts. In another county, over 2000 hours of
time were contributed, with over 1300 youth involved. Youth prepared baskets for the homeless at
Thanksgiving, raised funds for the Wounded Warrior project and Heifer International, collected
mittens, hats and personal supplies for a homeless shelter, prepared boxes for soldiers, assisted
at animal shelters and many other activities.

Results
Results included improved understanding of commiunity needs, improved skills in organizing
projects and more positive attitudes toward community efforts and citizenship responsibilities in
general. Teens also learned to work collaboratively with younger youth and adults. Also teens the
skills needed to take on leadership roles.

4. Associated Knowledge Areas

KA Code Knowledge Area
802 Human Development and Family Well-Being
806 Youth Development
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1.  Outcome Measures

Increased knowledge and skills in one or more of nine 4-H program emphasis areas by participating
youth (% change)

Outcome #2

2.  Associated Institution Types

● 1862 Extension

3a.  Outcome Type:

Change in Knowledge Outcome Measure

3b.  Quantitative Outcome

Year Quantitative Target Actual

2010 20 40

3c.  Qualitative Outcome or Impact Statement

Issue (Who cares and Why)
Youth in the United States are considered to be lacking in science and math skills. Such skills are
essential to future success in work and family life.  4-H programs and school-taught knowledge
reinforce that learning, engage youth proactively, and enable youth apply that knowledge to
practice.

What has been done
The 4-H robotics program targets inner city youth at 3 different sites in Hartford. A pilot national 4-
H robotics/science curriculum was used in the after school effort. Youth participated in 'junk
drawer robotics' as well as built mini-bots using the NXT LEGO robotics platform.  Workshops
were held in other locations including the Teen Conference on the UConn campus.
A traditional 4-H animal science project, Beef, also involves youth in science & math related
activities through skil-a-thon, fitting and showing classes, beef cattle judging, record keeping, and
carcass evaluation. Giving oral reasons during judging and interviews also provides career related
skills.

Results
There are now 5 high school 4-H Robotic clubs that are competitive and 7 clubs that are non-
competitive. Youth increased their problem solving and collaborative work skills; learned scientific
terms and the scientific method; learned about career options such as engineering, CAD design
and computer programming. Some indication that girls increased confidence in science efforts.
Youth in the beef project increased awareness and adoption of leadership skills, as well as
explored career opportunities as a result of participation on the regional (New England) level.
Specifically, they demonstrated knowledge of feed and equipment identification, parts of an
animal, meat identification, hay evaluation and problem solving relating to quality assurance
criteria.
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4. Associated Knowledge Areas

KA Code Knowledge Area
806 Youth Development

1.  Outcome Measures

Increased exploration of career opportunities by participating youth (% change)

Outcome #3

Not Reporting on this Outcome Measure

1.  Outcome Measures

Increased awareness and/or adoption of leadership knowledge and skills by adult volunteers
working with youth (% change)

Outcome #4

2.  Associated Institution Types

● 1862 Extension

3a.  Outcome Type:

Change in Knowledge Outcome Measure

3b.  Quantitative Outcome

Year Quantitative Target Actual

2010 20 0

3c.  Qualitative Outcome or Impact Statement

Issue (Who cares and Why)
{No Data Entered}

What has been done
{No Data Entered}

Results
{No Data Entered}

4. Associated Knowledge Areas
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KA Code Knowledge Area
806 Youth Development

1.  Outcome Measures

Increased endowment of 4-H Centennial account ($)

Outcome #5

Not Reporting on this Outcome Measure

1.  Outcome Measures

Increased awareness of value of 4-H to Connecticut by targeted segment of general public (%
change)

Outcome #6

2.  Associated Institution Types

● 1862 Extension

3a.  Outcome Type:

Change in Knowledge Outcome Measure

3b.  Quantitative Outcome

Year Quantitative Target Actual

2010 15 100

3c.  Qualitative Outcome or Impact Statement

Issue (Who cares and Why)
Youth of military personnel in Connecticut can feel isolated due to the fact that most of the 10,094
military children are geographically dispersed, rather than being affiliated with a local military
installation. During the deployment of a family member, youth have additional emotional, physical,
social and academic needs. Reducing the sense of isolation through community support is the
focus.

What has been done
Operation Military Kids in Connecticut is a partnership of the University of Connecticut
Cooperative Extension, with 2-1-1 Child Care; American Legion, Army One-Source, Boys and
Girls Club, Coast Guard Academy Child Development Center, Red Cross, National Guard, Navy
Sub Base NLON Child & Youth Program, YMCA, Army Reserve, etc.  Workshops that taught
community groups about the emotional impact of deployment on military children; Hero Packs
were backpacks created by civilan youth groups with items to help them stay in touch w/deployed
parents; and a mobile tech lab that partners can utilize at military youth events for events and
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communicating with deployed parents were among the projects done. Websites have created a
continuing resource.

Results
Over 6800 community members (100%) increased their awareness of Operation Military Kids and
the 4-H/University of Connecticut connection.  Nearly all military families in Connecticut were
reached through cooperation with Army/Air National Guard, Navy, Coast Guard and Army
Reserves.  Twenty people were trained to operate the mobile technology lab.  In addition to a
Department of Defense/UDSA grant, nearly $5000 in local funding has been donated.

4. Associated Knowledge Areas

KA Code Knowledge Area
806 Youth Development

1.  Outcome Measures

Increased awareness by non-profit organizations of 4-H value (% increase) as defined by new
and/or enhanced partnerships, grant funding, publicity, referrals

Outcome #7

2.  Associated Institution Types

● 1862 Extension

3a.  Outcome Type:

Change in Action Outcome Measure

3b.  Quantitative Outcome

Year Quantitative Target Actual

2010 15 18

3c.  Qualitative Outcome or Impact Statement

Issue (Who cares and Why)
No organization can be everything to everyone. Collaboration is essential for successful youth
programs in the community. 4-H continues to involve many community organizations in reaching
youth throughout Connecticut

What has been done
From inner city programming to rural communities, 4-H faculty and staff have involved: Wal-mart,
CT Beardsley Zoo, local senior centers, elementary schools, fair associations, Easter Seals,
Goodwill, Family Resource Centers, Area Cooperative Educational Services, magnet schools,
etc.  Staff and volunteers from these businesses, schools and organizations provide leadership,
funding, recruitment, and a myriad of other functions to help youth actively participate in 4-H and
4-H sponsored learning activities.
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Results
As result, 4-H is perceived as a pro-active, learner and community centered youth development
program, supported by the University of Connecticut.

4. Associated Knowledge Areas

KA Code Knowledge Area
806 Youth Development

1.  Outcome Measures

Improved healthy home environments for children though interagency partnerships.

Outcome #8

2.  Associated Institution Types

● 1862 Extension

3a.  Outcome Type:

Change in Knowledge Outcome Measure

3b.  Quantitative Outcome

Year Quantitative Target Actual

2010 {No Data Entered} 8

3c.  Qualitative Outcome or Impact Statement

Issue (Who cares and Why)
According to the Surgeon General's 2009 Call to Action, research shows that healthy homes lead
to healthier lives. Among the challenges: second hand smoke, carbon monoxide, house fires,
falls, exposure to mold and damp exacerbate asthama (est. $3.5 billion in health care costs),
radon and lead exposure.  All are susceptible; however, residents of

What has been done
Expanding on relationships built during previous lead poisioning prevention programs, the
Extension Healthy Environments for Children Initiative (HEC)has expanded to include eliminating
asthma triggers in the home, controlling pests safely, preventing lead poisoning, reducing
hazardous clutter, and the use of dangerous chemicals.  Train the trainer programs, teacher
education, and developing an on-line version of the training, along with curriculums and related
publications have been the primary outputs.

Results
Over 150 teachers and 9 trainers were trained about lead poisoning prevention; and 2018
children learned about lead at 75 schools and Head Start programs; an animated video on lead
had 1518 views on YouTube and won 2nd prize nationally for public service announcements; a
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technical review of the National Center for Healthy Housing online lead awareness training for
paint retailers; a posters and homeowner information in English and Spanish about hiring lead
contractors.  Results are evidenced by the widespread/national use of the materials created in
CT. These include: Invited by EPA Region I to cosponsor Lead Coordinating Committee's annual
conference; video has been cited on websites ranging from National Lead Safe Contractor
Association, to Vermont Department of Health; lead awareness booklet for Native American
children recommended by the National Library of Medicine, the City of San Diego and the
Wampanoag Tribe, etc.

4. Associated Knowledge Areas

KA Code Knowledge Area
802 Human Development and Family Well-Being

V(H). Planned Program (External Factors)

External factors which affected outcomes
● Economy

● Appropriations changes

● Competing Programmatic Challenges

Brief Explanation

{No Data Entered}

V(I). Planned Program (Evaluation Studies and Data Collection)

1.  Evaluation Studies Planned

● After Only (post program)

● Before-After (before and after program)

● During (during program)

● Case Study

● Other (Project reports)

Evaluation Results

{No Data Entered}

Key Items of Evaluation

{No Data Entered}
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