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V(A). Planned Program (Summary)
1. Name of the Planned Program

Financial Literacy

V(B). Program Knowledge Area(s)
1. Program Knowledge Areas and Percentage

KA Knowledae Area %1862 %1890 %1862 %1890
Code g Extension | Extension | Research | Research
801 Individual and Family Resource Management 100%

Total 100%

V(C). Planned Program (Inputs)
1. Actual amount of professional FTE/SYs expended this Program

Year: 2008 Extension Research
1862 1890 1862 1890
Plan 1.4 0.0 0.0 0.0
Actual 1.6 0.0 0.0 0.0

2. Actual dollars expended in this Program (includes Carryover Funds from previous years)

Extension Research
Smith-Lever 3b & 1890 Extension Hatch Evans-Allen
4935%0 0 0 0
1862 Matching 1890 Matching 1862 Matching 1890 Matching
49550 0 0 0
1862 All Other 1890 All Other 1862 All Other 1890 All Other
84419 0 0 0

V(D). Planned Program (Activity)

1. Brief description of the Activity

Stakeholder input will be acquired from various sources including agency partners, local housing authorities, and
coalitions related to financial management such as county-level consumer credit counseling bureaus. Programs will be
delivered based on the identification of critical audiences at local levels, working organizational partnerships, and input from
OSU researchers. Target audiences will be identified and the most effective programming options will be identified and
implemented.

2. Brief description of the target audience
The target audience will consist of low-income and high-risk families, including parents, children, and seniors.
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V(E). Planned Program (Outputs)
1. Standard output measures

Target for the number of persons (contacts) reached through direct and indirect contact methods

Direct Contacts Indirect Contacts Direct Contacts Indirect Contacts
Adults Adults Youth Youth
Year Target Target Target Target
Plan 210 0 0 0
2008 239 0 0 0

2. Number of Patent Applications Submitted (Standard Research Output)

Patent Applications Submitted

Year Target
Plan: O

2008: 0

Patents listed

3. Publications (Standard General Output Measure)

Number of Peer Reviewed Publications

Extension Research
Plan 0 0
2008 3 0

V(F). State Defined Outputs

Output Target
Output #1

Output Measure
e Educational Events and workshops to be Conducted
Year Target Actual

2008 25 29
Output #2

Output Measure
e Newsletters to be Published

Year Target Actual
2008 6 7
Output #3
Output Measure
e website
Year Target Actual
2008 {No Data Entered} 1
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V(G). State Defined Outcomes

O No. Outcome Name
1 | Percentage of participants indicating increased knowledge and skill in financial planning.
2 | Percentage of participants indicating application of acquired financial management practices.
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Outcome #1

1. Outcome Measures

Not reporting on this Outcome for this Annual Report

2. Associated Institution Types

3a. Outcome Type:

3b. Quantitative Outcome

Year Quantitative Target Actual

3c. Qualitative Outcome or Impact Statement
Issue (Who cares and Why)

What has been done

Results

4. Associated Knowledge Areas

KA Code Knowledge Area

V(H). Planned Program (External Factors)

External factors which affected outcomes
e Economy

Appropriations changes

Public Policy changes

Government Regulations

Competing Public priorities
Competing Programmatic Challenges

Brief Explanation

V(I). Planned Program (Evaluation Studies and Data Collection)

1. Evaluation Studies Planned
® Retrospective (post program)
® Before-After (before and after program)

Evaluation Results
Latino clientele increased their financial literacy through a program that was adapted, translated and improved to
meet the needs of Spanish speaking family members.
Seniors applied newly acquired financial management practices to effectively plan for the last quarter of their life.

Key Items of Evaluation
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