
1. Program Knowledge Areas and Percentage

1.  Brief description of the Activity

2.  Brief description of the target audience
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Earned Income Tax Credit (EITC) Project

Earned Income Tax Credit (EITC) Project

V(A). Planned Program (Summary)

Earned Income Tax Credit (EITC) Project

1. Name of the Planned Program 

V(B). Program Knowledge Area(s)

1. Actual amount of professional FTE/SYs expended this Program

V(C). Planned Program (Inputs)

V(D). Planned Program (Activity)

-- Distribute EITC educational/promotional materials through its university, state, and county extension network. -- Help 
publicize the new Welfare Peer Technical Assistance Network. -- Recruit volunteers to help staff VITA sites, and train-the-
trainer workshops. -- Prepare fact sheets and study topics related to EITC and financial education, as appropriate.

Low - income, working West Virginians who are eligible to apply for the EITC Refund.

Report Date

Extension ResearchYear: 2007

Plan

607 10%
801 40%
802 40%
806 10%

Knowledge Area

Consumer Economics

Individual and Family Resource Management

Human Development and Family Well-Being

Youth Development
100%

KA
Code

%1862
Extension

%1890
Extension

%1862
Research

%1890
Research

Total

Actual

1862 All Other 1890 All Other 1862 All Other 1890 All Other

1862 Matching 1890 Matching 1862 Matching 1890 Matching

1890 Extension Hatch Evans-Allen

0.3 0.0 0.0 0.0

0004500

Smith-Lever 3b & 
3c

2. Actual dollars expended in this Program (includes Carryover Funds from previous years)

Extension Research

0008290

0008290

1890 18901862 1862

0.3 0.0 0.0 0.0



1.  Standard output measures

Patent Applications Submitted

Year Target

Patents listed

TotalResearchExtension

Plan

Output Target
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500 5000 10 50

33 3172 0 02007

0

00 0

Earned Income Tax Credit (EITC) Project

V(E). Planned Program (Outputs)

2.  Number of Patent Applications Submitted (Standard Research Output)

 2007:

3.  Publications (Standard General Output Measure)

Number of Peer Reviewed Publications

V(F). State Defined Outputs

Report Date

Target for the number of persons (contacts) reached through direct and indirect contact methods

2007

Plan

Plan:     0

Year ActualTarget

Year ActualTarget

Year ActualTarget

2007 1 0

2007 4 1

2007 5000 1025

Fact sheets related to EITC and financial planning

Output #1

Train-the-trainer workshops for volunteers who staff VITA sites

Output #2

Distribution of EIT educational/promotional materials

Output #3

Output Measure

Output Measure

Output Measure

●

●

●

Direct Contacts
Adults

Indirect Contacts
Adults

Direct Contacts
Youth

Indirect Contacts
Youth

TargetYear Target Target Target
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Earned Income Tax Credit (EITC) Project

V(G). State Defined Outcomes

Report Date

Increased number of individuals filing for EITC.
Increased establishment of savings accounts by low -ncome individuals and families.

1
2

O No. Outcome Name



Brief Explanation

1.  Evaluation Studies Planned

Evaluation Results

Key Items of Evaluation
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Earned Income Tax Credit (EITC) Project

V(H). Planned Program (External Factors)

External factors which affected outcomes

V(I). Planned Program (Evaluation Studies and Data Collection)

Report Date

1.  Outcome Measures

2.  Associated Institution Types

3a.  Outcome Type:

3c.  Qualitative Outcome or Impact Statement

Year Quantitative Target Actual

3b.  Quantitative Outcome

Issue (Who cares and Why)

What has been done

Results

4. Associated Knowledge Areas

Knowledge AreaKA Code

Outcome #1

Not reporting on this Outcome for this Annual Report

Economy●
Populations changes (immigration,new cultural groupings,etc.)●
Other (Awareness and trust by audience)●

● Before-After (before and after program)
● During (during program)
● Case Study


