4-H Military Program

4-H Military Program

V(A). Planned Program (Summary)

1. Name of the Planned Program

4-H Military Program

V(B). Program Knowledge Area(s)

1. Program Knowledge Areas and Percentage

KA Knowledae Area %1862 %1890 %1862 %1890
Code 9 Extension | Extension | Research | Research
806 Youth Development 100% 100%
Total 100% 100%
V(C). Planned Program (Inputs)
1. Actual amount of professional FTE/SYs expended this Program
Year: 2007 Extension Research
1862 1890 1862 1890
Plan 6.0 0.0 0.0 0.0
Actual 0.5 0.0 0.0 0.0

2. Actual dollars expended in this Program (includes Carryover Funds from previous years)

Extension Research
Smith-Lever 3b & 1890 Extension Hatch Evans-Allen
11?8%5 0 0 0
1862 Matching 1890 Matching 1862 Matching 1890 Matching
13885 0 0

0

1862 All Other

0

1890 All Other

0

1862 All Other

0

1890 All Other

0
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4-H Military Program

V(D). Planned Program (Activity)

1. Brief description of the Activity

Activities:

*Build relationships with the partners who can identify military youth.

workshops to military youth and their families at the following events: (build relationships and engage
*National Guard Annual Training

youth)  <Deployments

*Reunions

* 4-H Club Congress

*Family Days

®*  4-H Project Achievement Days

° Teen Leader Forums

* Mississippi State Fair

*Provide training to military personnel and their volunteers on Essential Elements of 4-H at the following events:

° State Volunteer Leaders Forum

° District Fall Volunteer Leaders Forum

6.Provide in service training to Extension personnel in working with military families.

2. Brief description of the target audience

The primary audience of this program is youth of military families.Other audiences include parents of military
youth, volunteers, and agency and military partners.

V(E). Planned Program (Outputs)

1. Standard output measures

*National Guard Youth Symposium
Camp -Military families participate at the local level by forming clubs or joining existing clubs
into ongoing 4-H activities that include:

Target for the number of persons (contacts) reached through direct and indirect contact methods

Direct Contacts Indirect Contacts Direct Contacts Indirect Contacts
Adults Adults Youth Youth
Year Target Target Target Target
Plan 6255 3127 37530 18765
2007 844 684 2200 1596

2. Number of Patent Applications Submitted (Standard Research Output)

Patent Applications Submitted

Year Target
Plan: O

2007: 0

Patents listed

3. Publications (Standard General Output Measure)

Number of Peer Reviewed Publications
Extension

Plan
2007 0

Report Date 10/16/2009

Research

Total

*Provide information about 4-H and skills related

*Mainstream military youth
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4-H Military Program
V(F). State Defined Outputs

Output Target
Output #1

Output Measure
e Number of 4-H Clubs operating on military bases.
Year Target Actual
2007 2 3
Output #2
Output Measure
e Number of youth from military families participating in 4-H clubs and activities.
Year Target Actual
2007 250 220
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4-H Military Program

V(G). State Defined Outcomes

O No. Outcome Name

Military youth increase their knowledge of subject matter taught

Military youth increase their development of life skills

Military youth are active 4-H participants as evidenced by their involvement on the leadership team, district,
state, and national event participation

4 | Military adult family members are active in the District and State Volunteer Leaders Forum

5 | 4-H Clubs are sustained at Columbus and Keesler Air Force Bases and by National Guard families

6 | Youth develop into productive citizens

WN -
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4-H Military Program
Outcome #1

1. Outcome Measures

Not reporting on this Outcome for this Annual Report

2. Associated Institution Types

3a. Outcome Type:

3b. Quantitative Outcome

Year Quantitative Target Actual

3c. Qualitative Outcome or Impact Statement
Issue (Who cares and Why)

What has been done
Results

4. Associated Knowledge Areas

KA Code Knowledge Area

V(H). Planned Program (External Factors)

External factors which affected outcomes
e Appropriations changes

e Government Regulations

Brief Explanation

MSU overestimated the overall efforts we would undertake in this program.This has been addressed in the 2009-
2013 plan.

V(l). Planned Program (Evaluation Studies and Data Collection)

1. Evaluation Studies Planned
® Retrospective (post program)

Evaluation Results
{No Data Entered}

Key Items of Evaluation
{No Data Entered}
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