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V(A). Planned Program (Summary)

Beef

1. Name of the Planned Program 

V(B). Program Knowledge Area(s)

1. Actual amount of professional FTE/SYs expended this Program

V(C). Planned Program (Inputs)

Report Date

Extension ResearchYear: 2007

Plan

301 10% 20%
302 10% 20%
305 0% 10%
306 0% 10%
307 30% 30%
308 30% 10%
311 20% 0%

Knowledge Area

Reproductive Performance of Animals

Nutrient Utilization in Animals

Animal Physiological Processes

Environmental Stress in Animals

Animal Management Systems

Improved Animal Products (Before Harvest)

Animal Diseases
100% 100%

KA
Code

%1862
Extension

%1890
Extension

%1862
Research

%1890
Research

Total

Actual

1862 All Other 1890 All Other 1862 All Other 1890 All Other

1862 Matching 1890 Matching 1862 Matching 1890 Matching

1890 Extension Hatch Evans-Allen

6.7 0.0 2.5 0.0

011781290214293

Smith-Lever 3b & 
3c

2. Actual dollars expended in this Program (includes Carryover Funds from previous years)

Extension Research

01905570154225

01845570154225

1890 18901862 1862

3.7 0.0 3.5 0.0



1.  Brief description of the Activity

2.  Brief description of the target audience

1.  Standard output measures

Patent Applications Submitted

Year Target

Patents listed

TotalResearchExtension

Plan
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1750 600 50 100

4786 0 977 02007

0

114 15

Beef

V(D). Planned Program (Activity)

        Program activities for the Beef Topic Team were delivered to 5763 contacts in two topic team project areas including Beef 
Cattle Production and Management, and Beef Production Integrity. Activities included beef schools, workshops, demonstration 
projects, field days, numerous farm and office visits, and teaching opportunities in 4-H and FFA youth livestock programs. 
Information regarding the development and maintenance of beef production systems was disseminated in 93 reported 
publications, of which a large portion (>30) were trade journal articles that reach a wide readership of target audience members 
and stakeholders. Information presented at various beef topic team events, and through several publications, gave beef 
producers an opportunity to increase their awareness and knowledge of: 1) tools to select superior animals and make sound 
selection decisions, 2) animal identification, 3) beef market signals, and 4) beef cattle feeding and rumen anatomy.
        Through partnerships between Beef Extension Specialists and county extension faculty, valuable and timely information 
was distributed to producers about topics important to beef cattle production.In a time of challenging marketplaces (i.e. asian 
markets for exported beef), increasing feed costs, and increasing fuel costs, producers have provided with tools to improve 
their management skills and overall profitability. Research results generated were reported in a number of jounal aritcles and 
provided the foundation for research proposals submitted to the Idaho Beef Coundil, the National Cattleman's Beef Association, 
and the USDA NRI.

The main target audience is beef cattle producers and veterinarians through direct interaction and through 
interactions with the Idaho Beef Council and Idaho Cattlemen's Association.Producers can participate with the beef 
team by serving on planning committees, attending educational events, meeting one-on-one with team members, 
reading Extension and research publications, seeking information on websites and through other channels, and 
cooperating with demonstration/applied research projects.Another target audience is comprised of other research 
scientists to whom research results are disseminated through scientific publications and research conferences.  

V(E). Planned Program (Outputs)

2.  Number of Patent Applications Submitted (Standard Research Output)

 2007:

3.  Publications (Standard General Output Measure)

Number of Peer Reviewed Publications

Report Date

Target for the number of persons (contacts) reached through direct and indirect contact methods

2007

Plan

Plan:     0

Direct Contacts
Adults

Indirect Contacts
Adults

Direct Contacts
Youth

Indirect Contacts
Youth

TargetYear Target Target Target



Output Target
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V(F). State Defined Outputs

Report Date

Year ActualTarget

Year ActualTarget

Year ActualTarget

Year ActualTarget

Year ActualTarget

Year ActualTarget

Year ActualTarget

Year ActualTarget

Year ActualTarget

Year ActualTarget

2007 10 7

2007 5 21

2007 2 2

2007 2 3

2007 1 2

2007 4 4

2007 10 30

2007 8 19

2007 3 15

2007 3 8

Beef schools.

Output #1

Beef Quality Assurance (BQA) workshops.

Output #2

Field days.

Output #3

Demonstrations/Applied research projects.

Output #4

Tours.

Output #5

Extension publications.

Output #6

Popular press articles.

Output #7

Newsletters.

Output #8

Scientific journal articles

Output #9

Abstracts.

Output #10

Output Measure

Output Measure

Output Measure

Output Measure

Output Measure

Output Measure

Output Measure

Output Measure

Output Measure

Output Measure

●

●

●

●

●

●

●

●

●

●
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Report Date

Year ActualTarget
2007 3 7

Presentations at professional/scholarly conferences and meetings.

Output #11

Output Measure
●
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V(G). State Defined Outcomes

Report Date

O: Awareness of new, accepted, or recommended production practices.I: Number of participants at educational 
events
O: Adoption of new, accepted, or recommended production practices.I: Percent of participants indicating 
adoption of recommended practices.
O: Awareness/Implementation of beef quality assurance (BQA) recommended practices.I: Number of 
participants at educational events/BQA certified.
O: Awareness/Implementation of new animal identification practices.I: Number of participants at educational 
events.
O: An increase in the number of trained graduate students prepared to enter the workforce. I: Number of M.S. 
and Ph.D. candidates relevant to this topic team.
O: Awareness/implementation of beef quality assurance (BQA) recommended practices. I: Number of 
participants becoming BQA certified

1

2

3

4

5

6

O No. Outcome Name



Brief Explanation

1.  Evaluation Studies Planned

Evaluation Results

Key Items of Evaluation
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V(H). Planned Program (External Factors)

External factors which affected outcomes

In response to public interest and government priorities, increased activity was required relevant to electronic animal 
identification systems.

V(I). Planned Program (Evaluation Studies and Data Collection)

Report Date

1.  Outcome Measures

2.  Associated Institution Types

3a.  Outcome Type:

3c.  Qualitative Outcome or Impact Statement

Year Quantitative Target Actual

3b.  Quantitative Outcome

Issue (Who cares and Why)

What has been done

Results

4. Associated Knowledge Areas

Knowledge AreaKA Code

Outcome #1

Not reporting on this Outcome for this Annual Report

Other (none)●

● After Only (post program)
● Retrospective (post program)
● During (during program)
● Comparison between locales where the program operates and sites without program intervention


