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MISSION AND GOALS
The mission of the Oregon State University Extension Service is:

To deliver objective, research-based nonformal education to help
Oregonians solve problems, develop leadership, and manage resources
wisely.

The educational goals of the Oregon State University Extension Service are:

Economicdevelopment -forindividuals, families, businesses, and
communities.

Humandevelopment - toimprovewel | being of familiesandindividualsof all
ages.

Natural resource conservationand management - tohelpindividual sand
groups use and manage natural resources.

L eadershipdevelopment -todevel opskillsinindividualsandfacilitatetheir
participationand productivity intheir communities.

ORGANIZATION

At Oregon State University, Extensionisbased at theuniversity level with faculty inten of the
eleven OSU colleges. Effortsarewell advanced inintegrating the extension, research, and
teachingfunctionsandin extending theentire university through programscritical to thecitizensof
Oregon wherethey live and work (OSU Statewide). I ntegration takes place at the college and
department level withunitadministratorshaving responsibility toadminister faculty and fundsin
programsrel atedtotheir disciplines.

Theorganization’ smissioniscarried out throughinteractive educational programsthat address
issuescritical toAgriculture, 4-H'Y outh Devel opment, Family and Community Devel opment,
Forestry, Sea Grant, and Energy. Each program areaisadministered by one or more program
leaderswho serve asadministratorsin the collegesand in extension.

Professional field staff hold faculty appoi ntmentsin academic departmentsof ten colleges, a
feature uniqueto extensionin Oregon. In making extension afull partner in the academic
enterprise, the OSU Faculty Senate has defined scholarship as* creativeintellectual work —
validated by peersand communicated.” Inthisdefinition, scholarship encompasses creative
artistry andthediscovery, development, and integration of knowledge. Peer groupsinclude
practitioners. Communicationextendsbeyond reviewed publicationstoincludeal ternative
methods of dissemination and dialogue. The OSU definition of scholarship openstheuniversity to
activeengagement with citizensascollaboratorsin creativeintellectual work.

STAKEHOLDERINPUT

The Oregon State University Extension Service (OSUES) plan-of-work isinformed and shaped by
broadly based pl anning processesinvol ving diversegroupsof citizens.



TheGovernor-appointed Oregon Progress Board has establi shed benchmarksfor measuring
progresstoward statewide goalsin human resources, natural resources, and the economy.
Extensivecitizeninputisinvolved in an annual update of progresstoward the Oregon Goals.
OSUES makes every effort to target its programs on the goals and their benchmarks. The
Oregon Goal sprovideafoundation for focused collaboration with other agenciesand
organizations.

When Measure 5 (1990) was passed, the state budget for OSUES was reduced in the
succeeding yearsby 20%. In 1995, citizen input meetingswere held inthe eight regions
(clusters) of the state to obtain input on critical issuesand needs. 131 citizensand 48
extension faculty took active part in these meetings. Theresults of these meetingsformed the
basi sfor thereorganization staffing planthat beganimplementation in 1996.

Every county extension officeisserved by an advisory committee structure, which often
includessub-committees for program areas, such as agriculture or 4-H youth devel opment
education. Committee membership seeksto reflect the demographicsof the county. In
additiontoinfluencinglocal programs, local inputiscarried by fieldfaculty totheir academic
departmentsand to their statewide program working groups.

Thestatewide Extension Citizen’ sNetwork and Extension Citizen’ sBoard provide adviceand
input to extension administration. TheNetwork comprisesalocal advisory committee
member from each county (36). A member from each cluster (8), amember recommended
by each program area (6) and a County Commissioner from each side of the state (2) meet
morefrequently with the Dean and Director asthe Extension Citizen’ sBoard.

Citizensin fourteen of Oregon’ s 36 counties have voted to create service districtsfor the
purpose of funding Extensioninthose counties. That these citizenshavevoted increasesin
their property taxesto support Extensionistestimony totheir belief that Extensionis
effectively addressing issuesimportant to them.

Through extensiveconsultationswiththeir many constituents(e.g., industry groupsand college
and department advisory committees), the program areafacultiesfurther focusthe programs
and goalsof extensionin Oregon.

Agriculture

Theextensionplan-of-work in agricultureisshaped by:
stakehol der meetings held throughout the statein cooperati on with the Oregon Department of
Agriculture;
regul ar interactionswith membersand |eadersof 30 commodity commissions/organi zations,
collaboration with state, federal, and sister USDA agencies; and
county reports of critical issuesfacing Oregon’ sfarms, ranchesand agricultural businesses.
Themost critical issuesare:
1. Continuous, profitableproductionof agricultureproducts.
2. Addingvauetoagricultura productswith highlevelsof food safety and quality.
3. Theurban/rural interface.
Tofacilitatedelivery of programseffectively addressing these critical needs, the College of
Agricultural Sciencesfaculty hasorganizedinto 17interdisciplinary extension/researchworking

groups.

Family and Community Development



The Collegeof Home Economicsand Education administersextensionwork in Family and
Community Developmentandin4-H Y outh Devel opment Education. TheFamily and Community
Devel opment programisshaped by:

1.
2.
3.
4

5.

Stakeholder focusgroupsconductedin ninecounties(1997) representing thediversity
foundinOregon:

Community meetings(1998) infour Oregonregions;

National Standardsfor Family & Consumer Sciences, Oregon 21% Century Schools;
Oregon Shinesll Goals (1) “Quality Jobsfor all Oregonians’, (2) “ Safe, Caring and
Engaged Communities’, and (3) “ Heal thy Sustainable Surroundings’; and

County reportsof critical issues.

Thisinput resultedinthefollowing strategicprogramgoal s:

1.
2.
3.

Core progr

Create and manage resources

Increaseoverall health and wellness

Form social connectionswith communitiesand neighborhoodstoincrease asense of
connection.

ams are:

Diet, nutrition, and health.
Family developmentand
financia management.
TheFamily Community

L eadershipprogram.

New thrusts are:
Workforcepreparation.
Welfare Reform (theworking
poor, basicfamily lifeskills).

Livings

mply.

Gerontology issuesat 65+

Y outhViolence.
Collaborations. cooperation,
partnerships.

Faculty roleshifttocommunity

catayst.

4-H Youth

Development Education

The4-H Y outh Devel opment Education program is served by an extensive advisory committee
structure. The Oregon 4-H Advisory Council comprises8youth (grades 10-12), 20 volunteer 4-H
Leaders, 2 extension faculty/staff and 5 other stakeholders. In addition, at the state level, there



are 13 advisory and devel opment committeesthat are project/event specific comprising 68 adult
volunteers, 10youth volunteers, and 59 extension faculty/staff.

A 4-H Leaders Council serves each county. 4-H Program Committeesand/or 4-H project area
committeesalso servein many counties. With input from these stakehol ders, teams of campus
andfield faculty arefocused on:

1. Leadershipdevelopmentforyouthandadults.

2. Workforcepreparation.

3. Environmental stewardship.

4. Scienceand technical competence.

Forestry
TheExtension Forestry plan-of-work was shaped by a year-long processinvolvinginterviewsof

90 current customers, asurvey of 40 continuing education participants, and atel ephone marketing
survey of 115 potential customers. Thisstakeholder input resultedinthefollowing strategic goals:

1. Improve competitivenessof forestry and forest product enterprises.
2. Developnew knowledgeand researchimplementation.
3. Engagepublicdialogueabout Oregon’ sforestry future.
4. Expandforestry skillsand capacities.
5. Establish Extension Forestry asthe recognized state wideleader
6. Growadynamicorganization.
CoreProgramsinclude: New thrusts are:
Basic Forestry Shortcourse Multi-resource M anagement
Master Woodland M anager Curriculum
FieldForestry Schools Watershed Stewardship
WoodlandWorkbook Curriculum
Forestry Update Uneven-aged M anagement and
Sustainability
Small sawmillsand
manufacturing
Special Forest Products
WorkforceDevel opment

MULTISTATEPROGRAMMING

Thethree states of the Pacific Northwest have along tradition of collaboration. 1daho, Oregon, and
Washington have many programsand activitiesthat can be described as* multistate;” someformal, and
many informal. Dueto limited resources, programs and specialists are often shared, with no exchange of
dollars. Specidistsdistributetheir news ettersto the other states, or contributeto newsl ettersdistributedin
all three states. Bordering counties plan and work together, and faculty respond to questionsfrom each
other’ scounties, acrossstate boundaries. Faculty and staff training opportunitiesarefrequently jointly
planned, or are open to personnel from the other two states. Conferences are jointly plannedandopento



all threestates, and satellite programsdevel oped in Washington aredownlinked nationwidewith many
states participating. Perhapsthe most formal and well established collaboration among thethree statesis
the PNW Publications process where publicationsthat arerelevant to all three statesare jointly written
and reviewed, published by thelead state, and made availableto al three.

Oregonal so collaboratesin programmingwith Alaska, California, thelntermountain States, the Western
Region, andthenationwide Extension System. Collaborationsincludejoint programplanningand
implementation, sharing of material sand faculty expertise, andjoint funding of special projects. Alaska,
Idaho, Oregon, and Washingtonjointly fund aliai son position with theregional EPA officelocatedin
Seattle. Negotiationsare underway with |daho concerning possiblemulti-state, fiel d-based positions.

Planned multi-state programs and activities between Oregon, |daho and Washington are detailedin
Appendix A. Each professiona FTE isacommitment of morethan $100,000 for salary, fringe benefits,
support staff, and expenses. Thelevel of planned, multi-state programs and activities are well in excess of
25% of Oregon’s Smith Lever 3(b,c) alocation. Theseactivitieswill continueto grow duringthefive-year
period of thisplan-of-work.

MULTIFUNCTION PROGRAMMING

There are four major waysin which the research and extension functions are integrated. First, thereare
formal Regional Research and Extension Coordinating Committeesthat meet regularly to plan, conduct
and evaluate projectsthat include research and extension components. A new overall regional
multifunction committee (RCIC) will meet for thefirst timeinthe summer of 1999 to review and approve
thework of these coordinating committees. Second, thereare multidisciplinary working teamsof faculty
and staff that include both research and extension personnel. Theseteamsform to addresscritical issues
and provide major program thrusts. Third, twelvefaculty |ocated at research and extension centersand
research stations have partia or full extension appointments. These assignments are madeto place
faculty having primarily extension appoi ntmentsin closeworkingrel ationshi pswithfaculty having primarily
research appointments. Fourth, many faculty areappointed withjoint appointmentsin extensionand
research to providethe closest possibleintegration of thesefunctions.

Appendix B presentslistsof working groupsinthe Agriculture, 4-H Y outh Devel opment Education and
Family and Community Devel opment program areas. Thelisting of academic homesfor the members of
theworkinggroupsillustrates the multidisciplinary nature of these programs. Members of the seventeen
working groupsin agriculturehol d extension, research, extensi on/research and research/extension
appointments. Appendix Billustratesthat extension’ sinvestmentinmultifunctiona andmultidisciplinary
programsiswell in excess of 25 % of Oregon’s Smith Lever 3(b,c) allocation.

MULTI-INSTITUTIONAL PROGRAMMING

By providingone-half of the salary for the director, the Oregon State University Extension Serviceisa
partner inthe Chandler Center for Community Leadership, an Oregon nonprofit corporation. The

Center’ smissionis “ to help community leaders develop solutions to current and future problems and
to establish strong grassroots leadership.” Thecorephilosophy is“ learning to lead by leading.”

Variousformal andinformal collaborationsexist between Oregon community collegesand the Oregon
StateUniversity Extension Service. Community collegefacilitiesarefrequently used for Extension
programs. Local educational programsarejointly planned and presented. The Wasco County Extension
officeislocated on the Mid-ColumbiaCommunity CollegecampusandtheMal heur County Extension
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Officeislocated on the campus of Treasure Valley Community College. Extension office spaceis
provided to acommunity collegefaculty member inthe Klamath County Extension office.

The OSU Extension Serviceisacollaborator in the Pacific Northwest Public Policy Institute |located at
Portland Community College. Thelnstituteusesthe National | ssues Forum model for engaging citizensin
publicissues. Programsinclude asummer training workshop for Forum moderators and aworkshopon
framingissuesinpublicterms.

UNDERSERVED AUDIENCES

Hispanic and Native American popul ationsare growing rapidly in Oregon (71% and 41% during the
decade of the 80s, respectively). The OSU Extension Serviceisfocusing efforts on these growing
segmentsof the state’ spopul ation.

The CY FAR State Strengthening Project: OREGON OUTREA CH targets L atino communitiesand youth
developmentinHood River, Marion, Multnomah, and Washington Counties. Theproject featuresactivities
at demonstration sites, 4-H publicationsin Spanish, Oregon L eadershipinstitute, 4-H as Partners (see
http://OSU.orst.edu/extension/Oregond-H/OregonOutreach/index.htm).

Collaborationshave been created with state L atino organizations and other organi zations and agenciesthat
support Latino children, youth, and familiesaswell aswith campusdepartmentsand programsserving
Latino students. At thelocal level, culturally appropriateeducational programsaredesi gned, implemented,
and evaluatedin partnership with theL atino community. Emphasisisplaced onproviding program
materialsin Spanishand hiring bilingual and bicultural faculty and staff. The pesticide safety for
farmworkersprogram di stributes English and Spanish versionsof educational materials, usesamobile
audio-visual training unit at publicevents, andfacilitates sessionsusi ng Spani sh-speaking heal thworker
trainersto convey safety messages. An officeto serving the nutrition education needs of the Latino
community of the metro areahas been established in Portland.

OSU Extension Service collaborateswith the Nez Perce Tribein theimplementation of the Wallowa
County Nez Perce Tribe Salmon Habitat Recovery Plan. Numerous educational programsare planned
and conducted in partnership with the Confederated Tribes of the Umatillaand Confederated Tribe of
Siletz Indians. An Extension officewith staff of six ismaintained on the Warm Springs|ndian Reservation
in Jefferson County.

The EFNEP and OFNP (Oregon Food Nutrition Program — Food Stamp) programs serve low-income
audiences. Theseprogramsalso bring theinput of these underserved audiencesinto the program planning
processes of the entire organization.

OSUES has announced afocus on Poverty issues extending through FY 00. A publicissueseducation
newspaper (tabloid) POVERTY IN OREGONwill beaprogram centerpiece. Collaborativelocal and
statewide eventsare being planned.

A Diversity Specialist serves as akey member of the Office of Personnel and Organizational
Development.



MERIT REVIEW

Inthetradition of Pacific Northwest cooperation, the directorsand associate directors of Extensionin
Idaho, Oregon and Washington have collaborated in the devel opment of thisFederal Plan. Each statewill
review the plan of the other two states, involving program leadersand specialistswith appropriate
expertise.

Goal 1. An agricultural system that is highly competitive in the global
economy.

The$3.4billioninannual farmand ranch production, withrel ated services, equipment, transportation and
processing, accountsfor afourth of the state’ s economy or gross state product. Oregon’sagricultureis
diverse with some 200 commaoditiesgrown inthe state. Greenhouse and nursery production hasthe
highest commodity value. Other top commoditiesare hay, cattle, wheat, and grass seed. Thedynamic
and diverseagricultural and food industriesof Oregon require aggressive, integrated research and
extension programsin order to meet challenges and capture opportunities. Research and extension faculty
work side-by side —oftenwithjoint appointments — in ten experiment stations and five research and
extension centers located across the state.

Theforestry sector provides4.7% of the state’ s employment and 7.1% of itsgross product. The bulk of
employment and incomeisderived from processing. Forestry accountsfor 10% of total industrial outputin
the statewith $1.3billionof annual productionvalueand$11.1billionof processing. Oregon’ s25million
acresof publicand privateforestssupply essential forest productsand support rural families, communities
and workforces, aswell asavibrant tourismindustry.

Oregonrankssixth nationally intheweight of seaf ood landed annually andtwelfthinitsdollar value ($80
million). Thestateissueslicensesto 3,500 commercial fishermen and 2,000 commercial fishing boats.
Thecommercia fishingindustry shares Oregon’ s 736 miles of ocean and ColumbiaRiver coastlinewith
many other uses; including settlement, public access, and tourism pressures, all inafragile environment.
Commercial fishingisimportant totheeconomicand social stability of theforty-seven citiesand small
townslocated in Coastal Oregon. Two of The Oregon State University Experiment Stations serve the
research and extension needs of thisindustry.

Critical Issues

Farmer and rancher concernsabout Oregon’ sagricultural competitivenessrelateto core economic
problemsof profitability, commodity (industry) comparativeadvantage, and agricultural andtradepolicy.
Many of Oregon’ sagricultural marketsareinternational, with Pacific Rimnationsbecomingincreasingly
important. Thecurrent international monetary crisishasreduced Oregon’ sagricultural exportsand placed
financial strain onitsagricultural producersand processors. Low wheat and cattle prices have preceded
anincreasein farm and ranch bankruptcies and cattle herd dispersals. Sound strategiesfor cutting
production costs, managing risks, and diversification must bedevel oped and implemented. Theneedfor
high quality farm and ranch financial analysisisgreat. Fruit, berry, and vegetable cropsrely on alarge
migrant work force, much of whichisundocumented. Continued availability of thisworkforceisessential
for the production and harvest of these crops, which arefacingintenseinternational competition. The



migrantworkforcebringsindividual, family, and community needsinsocia servicesrelatedtoeducation
andhealth.

Theaverageproductivity of Oregon’ scommercial forestlandissignificantly below itspotential dueto
forest conditionsresulting frominadequate management and natural limitations. Recent National Forest
management plans have reduced annual timber harvest levelsby 70-80 percent, resulting in accel erated
harvests on non-industrial privateland. Thevalue of Oregon forestland has increased 300 percent since
thelate 1980s, demanding increased attention to business dimensions of active management. To assure
sustainabl e production of thediversearray of forest productsrequiresimprovementsin technology and
management of production, harvest, and utilization.

Oregon’ scommercial fishing industry hasundergone enormoustransformation in the past two decades.
Low returnsof harvestabl efish coupled with growing constrai ntsby regulationsto protect depl eted,
threatened and endangered species have meant economic distress for coastal Oregon’s economy. There
istremendous potential of improved quality inthe productsthat arelanded, in new and niche markets, and
invalue-added products. The Northwest seafood industry must become more attuned to resource
conservation, and improved technology toincreaseyiel ds, reducewaste, and adding valueto afinite
resource.

Perfor mance Goal

To annually increase awareness, understanding, and action that strengthensandimprovesthe productivity,
competitiveness, and profitability of natural resource, food, andforest product industriesin Oregon.

Inpursuingthisgoal, the Oregon State University Extension Servicewill provideeducational programs
Providekey economicinformation on costsand production of commaodities.

Develop alternative cropsand production systems.

Improveanimal feedingandnutrition.

Improvecropandlivestock quality.

Protect livestock from pestsand disease.

Increase the average productivity of Oregon’scommercial forestland.

Improve manufacturing processes and quality of forest products.

Develop nichemarket opportunitiesfor new natural resource products.

Provide new and cost-effective, value-added processing and productsthat allow the seafood industry
to compensate for reduced harvest levels.

10. Enablethe seafood industry to improve food safety and quality and reduce waste and water use.
11. Resultin20,0004-H Y outh Devel opment Education projectsbeingcompleted annually.

SOPO.\'Q’SJ":PS*’!\’!—‘g

Key Program Components

1. Continuousinteractionwith membersand organizationsof thenatural resource, food and forest
productindustries.



2. Involvement of members of theintended audiencesin the design of the educational programstargeted
to them.

Internal and External Linkages

Internal linkageswill beaccomplished primarily throughtheworking groupsthat aremulti-disciplinary,
research and extension teamsinvol ving both campus and field faculty and academic unit administrators. A
key internal linkageiswiththeFood Innovation Center in Portland. External linkagesincludecommaodity
groupsand organi zations; input supply, processi ng, manufacturing, and marketing firmsand organi zations;
state and federal agencies, consultants, and land and enterprise owners and managers.

Evaluation Framework

Oregon Invests! isadatabase containing descriptions and results of research and extension projects. The
database isupdated annually with progressreports. Aneconomist estimates the economic impact of each
project and providesarelativeindex of environmental and social impacts. Surveysadministered at theend
of, and six monthsfollowing, educational programswill beusedto project behavioral changeimpacts.

Outputindicators

Number of peoplecompl eting educational programs
Number of people (and percentage) intending to adopt practice changes asaresult of
educational programs

Outcome indicators

OSU Extension programswill increasereturnsto Oregon farmers, ranchers, fisheries,
and primary forest product producersby at least $40 million during FY 00. Thisfigure
will increaseto $60 millionduring FY 04.

Number of people (and percentage) adopting practice changes as aresult of
educational programs.

Evidenceof moreinformed decision-making by natural resource system owners and
managers.

ProgramDuration — Long Term

Allocated Resources

Federal (3b,c) $1,100,000

State General Funds $3,000,000

County Funds $1,350,000
Total $5,450,000



Goal 2. A safeand securefood and fiber system
Critical Needs

Mediareportsof local andregional E. coli O157H7 outbreaks (undercooked ground besf;
unpasteurized applejuice; inadequately dried venison jerky) have heightened Oregonian’ saware ness of
food safety risks. A 1995-6 survey of 100 Oregon food preparersreveal ed greater knowledge of
foodborneillnessrisksthan wasfound in earlier studies. However, many respondentsreported unsafe food
handling practices. Theresult isongoing outbreaks as reported by the Foodborne Diseases Active
SurveillanceNetwork. Food safety education istargeted at those who produce, prepare and serve food
both at home and away .

Perfor mance Goal
Food Safety and Quality

Key Program Components

Objectives:
Participantswill become aware of and adopt recommended food handling practices.
Participantswill understand how to evaluate food saf ety risks.

Activities:
Master Food Preserver volunteer training will be conducted in variouscounties.
Countieswill disseminatefood preservati onresourceinformati onthroughthemedia, pick-up packets,
workshopsand WEB.
Countieswill participateinfood saf ety education programsto reach limitedincomefamiliesthrough
EFNEP, OFNP, WIC, Parents as Teachers, and other food programs.
Food safety newsletterswill reach food handlersand othersin Oregon counties.
Countieswill disseminatefood saf ety informationthroughthemedia, exhibit booths, telephonehotlines,
andworkshops.
Fundingwill be sought for statewide seasonal food safety/food preservation hotlinesif aneedis
identified.
A program on safe food for potluckswill reach statewide audiences.

Internal and External Linkages

TheFamily and Community Devel opment programislinked with other departmentsand collegesat
Oregon State University and throughout the Land-grant System to provide specific subject matter content
that is needed to keep projects and programs current, scientifically accurate and relevant to today’ syouth,
familiesand communities. Specificlinkageswill be maintained with other departmentsin the Colleges of
HomeEconomicsand Education, Agricultural Science, and Liberal Arts.

Program staff collaborateswith professional colleaguesin the State and County, Oregon Departments
of Education, Fisheriesand Wildlife, Oregon Department of Agricultureand others; FNS, FDA and other
federal agencies.



Target Audience

Oregonfamiliesarethetarget audience. Programming will reach diverse groupswhich represent
varying ages, incomelevels, educational backgroundsandracial andethnicorigins.

Evaluation Framework

Evaluation methodswill be appropriatefor the age, education level and culture of the program
participates. Sampling will beused to project overall knowledgeand skill gained and intended and actual
behavior change.

Output Indicators

Asappropriate, thefollowingindicatorsidentified by Claude Bennett will beusedto evaluate
programminginDiet, Nutrition,and Heal th:

Parti cipant reactionsto the program
Changesinknowledge, skills, attitudes, and aspirations.
Changesinpractices/behavior

Outcome Indicators
Procure, safely store, and quickly prepare healthful foods at reasonabl e cost.
Become aware of and adopt recommended safe food handling practices
Understand how to evaluate food saf ety risks
Program Dur ation:

Longterm

Resource Allocation:

Federal (3b,c) $150,000

State General Funds $400,000

County Funds $180,000
Total $730,000



Goal 3. A healthy, well-nourished population

Critical Issues

Dietary factors are associated with chronic illnesses such as coronary disease and cancers. Y et many
Oregoniansare not meeting therecommendations of the Dietary Guidelinesand the Food Guide Pyramid.
Also many |ead sedentary lifestyleswhich contributeto the highincidence of excessweight (especially
amongst low incomeand minority popul ations). According tothe Food M arketing I nstitute, morethan 90%
of food shoppers remain concerned about the nutritional content of the food they eat. In pursuit of a
healthier diet, many report eating fruits and vegetables. However, lack of knowledge about quick and easy
preparation methods and proper storage techniques may be barriersto consumption.

Accessto wholesomeand nutritiousfood may belimited for somechildren, older adults, and
peoplefromculturally diversebackgrounds. Barrierstoaccessincludelimitedincome, limitedjobskills,
andlimitedfood preparationskillsandfacilities. Demand for emergency food by Oregon households may
increase as aresult of welfare reform.

Performance Goals for Oregonians
Healthy food habits
Food for now/food for later

Key Program Components

Inpursuingthegoals, Oregon State University Extension Servicewill provideeducational programs
that havethefoll owing components:

A) Healthy Food Habits

Objective:
Participantswill integrateheal thpromotionprinciplesintotheir lifestyles:

by learning about and using the Dietary Guidelinesfor Americans, the Food Guide Pyramid, andfood
labelsto chooseahealthful diet
By including exerciseand other personal health protection practicesintodaily life

Activities:
“Womenand Osteoporosis’ programming, teaching 3,500 Oregonians
An*EatingRightfor Life’” programwill reach at |east 1,300 Oregoniansincluding families
participating in Head Start, JOBS, WIC, EFNEP, OFSNEP, New Visions, recovery groupsand the
Tribal Members
A program on fat and sugar substituteswill reach avariety of audiences statewide
Nutritioninformationwill bedisseminated through Food and Fitness news rel eases, child care provider
training and workshopsfor Hispanicsstatewide
Nutritioninformationwill reach childrenandyouththrough Team Nutrition programming, Nutri -Kids
programs and Heart Power programs.
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Limitedincomeclientelewill be reached through the Expanded Food and Nutrition Education Program
(EFNEP) and the Oregon Family Nutrition Education Program (OFNP).

B) Food for Now/Food for Later

Objective:
Participantswill procure, safely store, and quickly prepare healthful food at reasonable cost.

Activities:
A “Quick and Easy Meals’ programwill reach avariety of audiences (including working women, teen
parents, older adults, 4-H |eaders, college students, church members, agency newseditors, FCE
members, and EFNEP, WIC, OFNPfamilies)
Programsonfood buying, preparation, and storagewill reach avariety of audiences(includingWIC,
Head Start, EFNEP, OFNP, childcare providers, 4-H leaders, food advisors, and the general public
statewide.
Programming onfood marketing will beastatewidefocus.

Internal and External Linkages

TheFamily and Community Development programislinked with other departmentsand collegesat
Oregon State University and throughout the Land-grant System to provide specific subject matter content
that is needed to keep projects and programs current, scientifically accurate and rel evant to today’ syouth,
familiesand communities. Specificlinkageswill bemaintained with other departmentsinthe Collegesof
Home Economicsand Education, Agricultural Science, Liberal Arts, Collegeof Healthand Human
Performance.

Program staff collaborateswith professional colleaguesinthe State and County, Oregon Departments
of Education, Fisheries, Oregon Department of Agriculture and others; and other federal agencies.

Target Audience

Oregonfamiliesarethetarget audience. Programming will reach diverse groupswhich represent
varyingages, incomelevels, educational backgroundsandracial andethnicorigins.

Evaluation Framewor k

Evaluation methodswill be appropriatefor the age, education level and culture of the program
participates. Sampling will beused to project overall knowledgeand skill gained and intended and actual
behavior change.

Output Indicators

Asappropriate, thefollowingindicatorsidentified by Claude Bennett will beusedto evaluate
programminginDiet, Nutrition,and Heal th:
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Participant reactionsto the program
Changesinknowledge, skills, attitudes, and aspirations.
Changesinpractices/behavior

Outcome Indicators

Oregonianswill:
L earn about using the Dietary Guidelinesfor Americans, the Food Guide Pyramid and food | abeling
Includeexerciseand other personal health protection practicesintodaily life
Procure, safely store, and quickly prepare healthful foods at reasonabl e cost.

Program Duration:
Longterm

Resource Allocation:

Federal (3b,c) $150,000

State General Funds $400,000

County Funds $180,000
Total $730,000
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Goal 4. An agricultural system that protects natural resources and the
environment.

Critical Issues

The requirements of the Clean Water Act (CWA) and numerous listings under the Endangered Species
Act (ESA) make watershed and salmon restoration acritical and defining issuein Oregon. All
Oregoniansand all segments of the Oregon economy areimpacted, but none morethan fisheries, farming,
ranching, and forest industries. The Oregon Planfor Salmon and Watershedsisapublic/privateinitiative
combiningvoluntary actionandregul ation. 80 local watershed councils, which develop plansand carry out
improvement projectswithincentivefundingfromthe Governor’ sWatershed Enhancement Board,
facilitatethe voluntary element. Educational programsare needed to train watershed council membersin

theirpublicroles,

methods for assessment watershed health, and

hydrol ogicelementsof restoration projects.

Educational programs are al so needed to inform farm, ranch, and forest |landowners and mangers of
applicableregul ationsand optionsfor voluntary action.

Performance Goals

Help natural resourceindustry owners and managersto manage their resources wisely
Collaboratewith all private and public partnersin the Oregon Plan for Salmon and Watersheds
Help Oregoniansunderstand their rel ationship to the natural world; take appropriate action at
individua , family, business, and community levels; and devel opand support sound environmental
policies.

Key Program Components

Watershed Stewardship: A learningguide

Proper Functioning Condition (PFC) of riparianareas

Integrated Pest Management (IPM), Integrated Fruit Production (IFP)

Appliedresearch, demonstrationsandworkshopslinkingimproved grazing management towater
quality andriparianareas

Federal Water Quality Initiativecoordinated effort

Small Farm environmental programs

SALMON IN OREGON tabl oid and study guides(Public|ssuesEducation)

Federal landsmanagement publicpolicy program

Master Gardener environmental programs, Master Composters

4-H Natural ScienceCurriculum: WildlifeStewards, WildlifeHabitat Evaluation, Natural Science
Family Days, Natural Resources Education Tours, Wetland Wonders, Ridgesto Rivers, Forestry,
Entomology, Geology, WildlifeEcology

Internal and External Linkages

13



TheEnvironmental Education program linksthe Collegesof Forestry, Home Economicsand
Education, Liberal Arts,and Agricultural Sciences(Molecular Toxicology, Agricultural and Resource
Economics, Animal Sciences, Bioresource Engineering, Botany and Plant Pathol ogy, Crop and Soil
Science, Entomol ogy, Fisheriesand Wildlife, Horticulture, Rangeland Resources). All programareas
collaboratein providing environmental education programsthat are based in sound social and physica
science research.

External collaboratorsincludeprofessional colleaguesinthe Oregon Departmentsof Agriculture,
Fisheriesand Wildlife, Environmental Quality; Governor’ sWatershed Enhancement Board; Oregon Forest
Resources|nstitute; Soil and Water Conservation Districts; NRCS, FSA, EPA, and other federal
agencies. Numerousgeneral and commodity agricultural organizations, el ected and appointed county and
state officials, community leaders, teachers, and otherscontributeto, and participateintheenvironmental
educationprogram.

Target Audiences

Target audiencesinclude4-H Y outh and adults; farmers, ranchers, forest, and small tract landowners;
natural resource industry managers, state and federal agency personnel; community watershed principals,
watershed council members; resource professional's; consultants providing associ ated services; and the
general public.

Evaluation Framewor k

Participant surveyswill assessthe quality and impact of environmental education programs. Surveys
administered at theend of, and six monthsfollowing, educational programswill beusedto project
knowledge and behavior change impacts. At the macro level, the Oregon Shinesgoalsand benchmarks
related to natural resourceswill indicate progress.

Output Indicators

Evidenceof greater participationinenvironmental education programs(Number of people
completingeducational programs)

Number of people ( and percentage) intending to adopt practice changes asaresult of
educational programs

Moreenvironmental contentinnatural resourceproduction education programs
Environmental education programs based on the best availabl e sciencerather than myth and
fear

Evidence of greater collaboration among environmental educatorsand betweenregulatorsand
educators

Morethan 5,000 4-H youthinvolvedin natural resource programsannually

Outcome Indicators

Number of people (and percentage) who adopt practice changes as aresult of educational
programs
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Number of public officials(and percentage) who report using knowledge gained in educational
programs

Evidence of greater harmony between natural resource industries and stewardship of the
environment

Evidencethat landowners and natural resource industry managers are ableto develop and
adopt sustainable practices and systems

Evidenceof increased compliancewithenvironmental regul ations

Evidencethat adultsand youth better understand their rel ationship to thenatural environment
Evidencethat moreadults, youth, businesses and communities are practicing astewardship
ethic

Evidencethat adultsand youth are knowledgeabl e about natural resource best management
practices

Evidencethat more citizens recognize theimportance of meeting current human needswithout
compromig ng the ability of future generation to meet their needs

Evidencethat more citizensare capabl e of sound decision-makinginenvironmental policy

ProgramDuration —Long Term

Allocated Resources

Federal (3b,c) $1,200,000

State General Funds $3,300,000

County $1,500,000
Total $6,000,000
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Goal 5. Enhanced economic opportunity and quality of life for Americans.
4-H Youth Development Education and Family Community L eader ship

A new generation of |leadersisneeded with increased skillsin decision-makingand conflict resol ution.
Great challengesconfrontyouth, families, community organizations, and theinstitutionsthat servethem.
Major trends areimpacting our livesand futures. To enhance positive forcesand minimizethreatswe
must study these trends and address them directly. 'Y outh must gain workforce skillsin such areas as use
of science and technology, and understand natural resources and their appropriate usesin order to become
contributing membersof familiesand communities. All membersof society requireskillsingroup and
community decision-making for positiveinvolvement inthe public processesthat areincludedinthe
responsibilitiesof citizenshipinademocracy.

Trends

Americaisaging

Nearly one-third of school agechildrenisfromminority popul ations.

Changing workforce: morewomen areworking and increased use of technology isimpacting how we
interact with others

Changingfamily structures: teen parents, ol der parents

Changesintheway peopleareinvolved (volunteering) intheir communities: shorter timecommitment,
actionoriented

Life-longlearningessential intheworkforce, family, community

Amount of informationdoubling every tenyearswithtechnol ogy promisingtoincrease the pace of
change

International marketsand economy areinfluencingjob stability, family income, and thefutureof all
communities

Increasedjuvenileviolence: gangs, concern about personal safety

Schoolsarebecoming caregiversof children

Decreased funding for education and other government service programs

Schoolsarejob and career oriented: educational reform

Increased use of drugs

Increased awareness of educationally challenged youth

Increased need towork incooperative/col laborative/partnershi prel ationshipswith others
Decreased number of Extension faculty, increased number of joint assignments, and increased
relianceonvolunteers

Declineintrust level toward* government”

Impactsof welfarereform onfamilies, work, and communities

M orethan 50% of employerscannot find qualified applicantsfor entry level positions

Critical Issues
Itisessential to have acadre of trained volunteerswho havethe ability to provide educational

programming in asafeenvironment for youth and adults
Thereisaneed to recognize “youth asresources’ in all phases of programming
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Y outh need to sense positive expectations from people around them

Y outh need to haverolesasmeaningful contributors

Y outh need to beinvolvedin decision-makingthatinvol vestheir well-being

Y outhmust beprovidedwithessential physical, intellectual, andemotional skillstodea withliving,
learningandworkingenvironments

L owincomefamiliesmembersneedimprovedbasiclivingskills

Theneedsof educationally challenged childrenisimpactingtraditional programming
Balancingwork, family and community vol unteerismisbecoming moredifficultforindividual sand
families

Involvement of under-represented groups of youth and adultsrequires new strategies

Morethan half of young peopleleave school without the knowledge or foundation required to find and
hold agood job (SCANS Report)

Performance Goals

4-H Leaderswho are satisfied and effectivein their role and ableto contributeto life skill
development of youth

Y outhwho havelearned, applied, and practiced essential lifeskills

Parents and youth who believe 4-H isapositive educational experiencein asafe environment

L eaderswho believethat involvement in the4-H program contributesto their personal growth and
increasestheir contributionstothecommunity.

Faculty, staff and volunteerswho are ableto operate effectively within avolunteer management
system

Community memberswholearnleadership skillsinthecontext of community decision-makingand
involvement inthepolitical process

L owincomefamily memberswill learnand practiceimprovedbasiclivingskills

Key Program Components

4-H L eader corecurriculum (recruitment, trai ning, retenti on, mentoring, recognition, eval uation, exit
interviews), newsletter, Oregon4-H Leader Forum

4-H Club and short-term proj ect programs

4-H Family events. Super Saturday, family day camp, family funwalk/ride, community serviceprojects
4-H Summer daysat OSU, Know Y our State Government, Ambassador Program, Ambassador
Weekend, Teen Leadership Teams, Fair Teen Staff Program, County Y outh Commission, Junior
Leaders, 4-H Interstate Exchange

SpecialistsActinginL eadership program

Family Community L eadershipProgram

BasicLivingSkillscurriculum

POVERTY IN OREGON Tabloidwith study guides: programfocusduring FY 2000

Internal and External Linkages

The4-H Y outh Devel opment Education programislinked with other departmentsand collegesat
Oregon State University and throughout the L and-grant System to provide specific subject matter content
that is needed to keep projectsand programs current, scientifically accurate, and relevant to today’ syouth,
familiesand communities. Specificlinkageswill bemaintai ned with other departmentsin the Colleges of
Home Economicsand Education, Agricultural Science, Forestry, and Liberal Arts.
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Program staff collaborateswith professional colleaguesin the State and County Commissionson
Childrenand Families; Oregon Departmentsof Education, Fisheriesand Wildlife, Environmental Quality,
and others; and NRCS, FSA, EPA, and other federal agencies.

Target Audiences

Primary target audiencesareyouth and adultsinvolved in 4-H'Y outh Devel opment Education
programsat county and statelevels. Thisincludesyouth from kindergartenthrough 12" grade. Adults of
all agesparticipatein4-H as volunteer leaders and resource persons. Y outh with special needs are
involvedin4-H programs. Emphasisisplaced onincreased programming effortswith youth and adults
fromHispanic-L atino audiences.

TheFamily Community L eadership programistargeted to adultswho wish to learn more about group
and political processes, and tolearn and practiceleadership skillsin becominginvolved in these processes.

Evaluation Framewor k

Evaluation methodswill beappropriatefor the age, education level and culture of the program
participates. Samplingwill beusedto project overall knowledgeand skill gained andintended and actual
behavior change.

Output Indicators

Increased 4-H enrollment and participation

Increasedinvolvement of minority youthand adults

Increased use of 4-H materials

Increased levelsof activity inthe 4-H and Family Community L eadership programs
Distribution of 500,000 copiesof POVERTY IN OREGON

Outcome Indicators

Evidencethat:
Moreyouth areserving on boardsin clubs, church, school, and community
Moreyouth occupy |eadershiprolesin 4-H, peer, school, and community groups
A wider cross-section of youth representing different cultures, lifestyles, and regionsare
valued asleaders, decision-makers, and resourcesin school and community groups.
M oreyouth recognize and valuetheir own rolesand responsibilitiesasmembersof their club,
school, andcommunity
More adults are satisfied and effectivein their role, and have more confidencein working with
thediversity of childreninthe4-H program
Volunteer leadersare ableto balancetheir work, family and community volunteerism
commitments
The4-H Y outh Devel opment Programisreflective of the population

18



Y outh have moreskillsin one- and two-way sharing of informationthroughlistening, speaking,
andnonverbal communication

Moreyouthrelatepersonally and socially with others and demonstrate acceptance and
appreciationof differences

Moreyouth haveleadership skillsthat empower them to succeed at home, at school, intheir
community, andintheworkplace.

Moreyouth havelearning, application, andevaluation skillsand knowledgeinavariety of
research-based subject areas

More youth understand the techni ques and methodsthat hel p learning take place and apply
that information to increasetheir own knowledge base

Moreyouth understand theissuesof livinginaglobal interdependent world

Moreyouth have used the processes and skills of acquiring knowledgeto enable them to set
goals, makeresponsi bledecisions, solveproblems, and takeaction

Moreyouth canidentify resources (time, people, money, etc.) and use those resources
effectively to complete tasksand achieve goals

Moreyouth have organizational skillsthat helpthem effectively plantheir timeand use
resourcesto carry out responsibilitiesat home, at school, and at work
Moreyouthdemonstrateinitiativeandresponsibility

M oreyouth possessskillsfor working collaboratively with othersto accomplishgoals
Moreyouth have apositive sel f-concept based ontheir i dentification of personal skills, values,
and apositivevisionfor their future

M ore youth have gai ned science and technical competenciesthrough 4-H projects and
activities

M oreadultshave gained teaching skill sby implementing the scienceand techni cal
competenciesincorporated in4-H projectsand activities

More community membershavelearned and practi ced |eadership skillsinthe context of
community decision-makingand becomeinvolvedinthepolitical process
Oregonianshavereceived personally useful informationfromthe POVERTY IN OREGON
publication

Partner agencies have provided an assessment of the impact of the POVERTY IN OREGON
publication.

ProgramDuration - Long Term
Family Resource Development - Critical 1ssues

Family, regardlessof structure, isthedominant influenceinone’ slife. Familiesthat function effectively
contributetopositiveindividua development, aquality workforce, caring communities, and ahealthier
Oregon. All familiesface challengesasthey experienceinevitablelife changes. Through study and
experience, family members can acquire skillsto manage change and enhance well being.

Goalsfor Oregon’ s citizens have been assessed through the Oregon Benchmark program. The core
Oregon benchmark (1995) that rel atesto familiesispromoting family stability and competencein
individuals. Community goal srel ated tothisBenchmark includeproducing healthy, thriving childrenand
promoting strong, nurturing familiesand communities. Family Devel opment and Resource M anagement
programs are steps towards achievement of thisbenchmark and these community goals.
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Trends

Fewer persons per household

Increasing numbers of househol d headed by one person

Increasing number of stepfamiliesand blendedfamilies

Greater ethnic, cultural, andracial diversity

Greater number of older personsin the population, more dependent elderly

Morefamiliesresponsi blefor minor childrenand aging parentssimultaneously

Increasing amountsof timespent in grandparenting roles

Increasing number of marriagesendingin divorce

Decreasing federal and state benefitsavailable for family assistance

Fewer jobsthat provide sufficient earningsto meet families' basic needs

Morejobswithout empl oyee benefits such as health insurance and retirement plans
Morechildrenin self care, schoolsbecoming caregiversof children

Inadequate child care

Changing workforce: morewomen areworking and increased use of technol ogy isimpacting how we
interact with others

Changingfamily structures: teen parents, older parents

Life-longlearningessentia intheworkforce, family, community

Amount of information doubling every ten yearswith technol ogy promising toincreasethe pace of
change

International marketsand economy areinfluencingjobstability, family income, and thefuture of all
communities

Impactsof welfarereform on families, work, and communities

M orethan 50% of employerscannot find qualified applicantsfor entry level positions

Performance Goals

Asfamily development, family resource programsaredevel oped and implemented, work will proceed
towardsthefollowing:

Devel opment of statewidefamily devel opment/family resourcemanagement educational programsto

make efficient use of human and fiscal resources

Increased i nteragency and organi zation collaboration at state and county level sto improve outreach to

families

Emphasison the use of volunteers

Involvement of peoplerepresenting thediversity of thepopulationinprogramdevel opment and

programimplementation

Influencingthefamily and community-based research agendato strengthen the knowledge base for

FDRM programs.

Key Program Components

Stateand county programsfocuson parenting, family rel ationshipsand family financial management
andfitwithinthefollowingthreegoals:
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Oregon Statewide Program

A) To strengthen the capacity of familiesto nurture, support and guide their members
throughout their lives.

1) Home Alone and Prepar ed (avideotape, workbook | esson) hasthefollowing objectives:
To assess children’ sreadiness for self-care
To teach children how to be safe when home alone
Toprovidechildrenskillsfor copingwithlonelinessand boredom
Toteach childrenfirst aid techniques
Toteach children to select nutritious snacks

1) Parenting the First Year (aseriesof 12 newsletters) hasthe following objectives:
To devel op age-appropriatepositivedisciplinetechniques
Toprovideactivitiesthat promotethebaby’ slearning
Toincrease safety precautions
Toincreaseknowledge about the baby’ sheal th, feeding and devel opment
To develop ways for parentsto cope with stress
Distribution of newslettersstartedin 1997 and continuesin 1999. A follow up evaluationwill be
conducted with asampl e of participants to assess outcomes.

1) Parenting the First Year (Spanish). This series of 12 newsletterswill be marketed and
promotedto agenciesthat providedirect linksto Spani sh-speaking parents.

2 Parenting the Second and Third Year. Thisnew seriesof newsetterswill be promoted
through established aswell asnew networksto follow up with parentswho previously received
thefirst year series.

A) To strengthen the capacity of families to establish and maintain economic security.

1) Women'’sFinancial Infor mation Program hasthefollowingobjectives:
Todevelopmoney management skills
Toincreasefinancial knowledge
Todevelop confidenceindecision-makingabilities
Togaincontrol over finances

Workshopswill beconductedinvariouscountiesin 1999-2000. Program participantswill complete
an evaluation indicating the actionsthey havetaken and plan to take.

1) Estate Planning (aoneday workshop) hasthefollowing objectives:
Toclarify family and personal estateplanninggoals
To better understand estate planning tool sand techniques
To assess estate planning needs
Tobeginplanningactions

1) Who Gets Grandma’s Yellow Pie Plate? A statewidelessonwiththefollowing objectives:
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Tounderstandthecomplexity of decision-making rel ated totransferring nontitled property
includingemotional,legal, economicandsocia dynamics.

1) Money 2000 hasthefollowingobjectives:
Toincrease savings
To reduce consumer debt

A) To strengthen the capacity of families and community to be partnersin building strong
families and caring communities.

1) Depression in Later Life. Workshopsare scheduled for sitesin various counties. Theworkshop
ispresented in two different formats, onefor the general public and onefor health care
professionals. Theobjectivesare:

Toreview mythsand factssurrounding mild to major depressivedisorders.

To examinethe prevalence and causes of depression in older people

Toreview current treatment recommendations, problemsuniqueto latelifedepression, and
challengesinthediagnosisof latelifedepression

1) OSU Gerontology Conference. Thistwo-day conferenceprovidestrainingto*“front-ling’
serviceprovidersof older adults. Objectivesinclude:
Toprovidetraininginmental healthissuesamong older adults
Toprovideprofessiona devel opment training on suchissuesasfund raising, managed care
andevaluation
Toprovideamulti-disciplinary perspectiveonaging, includingtherel ationship of the
environment to aging and other issues of interest to professional careproviders

1) After the Diagnosis: Providing Linksto Community Support for Families Facing
Dementia. A statewidelesson will be developed. Thelesson hasthese objectives:
To present theinformation about the types of programs, services and resources availablefor
dder adultsand their caregivers
To expand community awarenessand provide education about servicesthat can alleviatethe
stressand strains of caregiving.

Internal and External Linkages

TheFamily and Community Development programislinked with other departmentsand collegesat
Oregon State University and throughout the Land-grant System to provide specific subject matter content
that is needed to keep projects and programs current, scientifically accurate and rel evant to today’ syouth,
familiesand communities. Specificlinkageswill bemaintained with other departmentsinthe Collegesof
Home Economicsand Education, Agricultural Science, Forestry and Liberal Arts.

Program staff collaborateswith professional colleaguesin the State and County, Oregon Departments
of Education, Human Resources, Justice and others; and HHS, FNS and other federal agencies
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Target Audience

Programmingwill target individual sand family membersat variousageand socioeconomiclevels, and
fromdiverseracial/ethnic backgrounds. Audiencesincludefamily membersfrom avariety of family
structures, including singleparent families, two earner families, and step/blended families. Extension
provideseducationdirectly tofamiliesaswel | asworking collaboratively with agenciesand organi zations
toreachfamilies.

Evaluation Framework

Evaluation methodswill be appropriatefor the age, education level and culture of the program
participates. Sampling will beused to project overall knowledgeand skill gained and intended and actual
behavior change.

Output Indicators

Increased ability to create and manage resources

Increased senseof family, community and nei ghborhood connection
Devel opment of processesthat emphasi zecollaboration

Increased diversity of audiences

Increased networking capacity

Outcome Indicators

Individua sandfamilieswill:
Haveanincreased sense of control associated with activitiesof daily living
Have anincreased sense of connection to family and community
| dentify and manage resources
Transfer values
Increaseskillsand abilitiesi.e.

: decisonmaking

- leadership

- communications

- critical thinking

- timemanagement
- publicpolicy

- foodpreparation

- food safety
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- budgeting
Program Duration:

Longterm

Allocated Resources:

Federal (3b,c)
State General Funds
County Funds

Total

$1,000,000
$3,000,000
$1,300,000

$5,300,000
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AppendixA

Planned Multi-State Extension Programs

Program/Activity WA (FTE)

OR (FTE)

ID (FTE)

CSREES Goals 1& 4

Direct Seeding (no till) PNW STEEP

0.50

1.00

0.50

dryland systems of the NW

Small Grain Variety Testing

125

1.00

0.50

Potato Variety Testing and Production

1.00

1.00

1.00

Grass Seed

0.05

0.50

0.50

Reduced field burning

NW Center for Small Fruits

1.00

150

0.50

NW Berry & Grape information network

Tree Fruit Production

0.30

0.50

0.25

Horticulture and Nursery Programs

0.60

0.50

0.50

Master Gardeners, ornamental seminars

Reciprocal PAT Training Program

150

1.00

1.00

Livestock Production

150

1.00

150

Cow-calf management quide, Nat'| Beef handbook and database, intermountain

cow symposium, Pork 2000, western dairy management, forage programs

Sustainable Agriculture

1.00

1.00

1.00

SARE Ext., beef marketing A to Z-Retained ownership, small acreage

programs, riparian grazing projects, composting, IPM

Salmon Restoration-all program areas

1.00

200

150

Forest & Ag practices, watershed stewardship, watershed councils, urban

impacts waste management, economic impacts

Proper Functioning Condition

0.15

1.00

0.50

Grazing of riparian areas working group, public lands issues

Forestry

1.00

0.50

0.75

Native hardwoods, spiral forest products, Mid-Columbia Valley Forestry Ext.
Christmas trees, Continuing Education, Agro-Forestry

Situation and Outlook

2.00

1.00

0.50

Farm management, marketing, policy, rural development, Agr-Credit, risk

management
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